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If Your Subscription to 


PRINTERS’ INK expires with this issue we solicit 
a renewal. Look at the printed label on your 
paper, and the date it bears will indicate the 
time at which your subscription runs out. One 
dollar will assure the regular weekly visits of 
PRINTERS’ INK up to June 1, 1893. If the paper 
is of any interest to you whatever, it ought to 
be worth paying a dollar for. Fill out the 
attached blank, tear it off and send, with the 


cash (stamps taken), to 


PRINTERS’ INK, 
10 Spruce St., New York. 


RENEWAL BLANK. 
: MAY____ 1892. 


Publishers of PRINTERS’ INK, 


No. 10 Spruce Street, New York. 
Enclosed find $1.00 in payment for PRINTERS INK for one year, 


to begin with the issue of Cinipncciieiifecie 
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Lucky People 


Are those whose business demands that 
they advertise largely in the summer sea- 
son. They are enabled to buy space for 
their advertising at special low rates, 
Some of these same lucky people want 
to reach the 


Country Trade. 


To them we would say that if they will 
send us copy of advertisement speci- 
fying the space it is to occupy, we will 
make a proposition for its insertion for 
three or six months in the 1400 papers 
of the ATLANTIC COAST LISTS. 

The proposition will be worthy of 
careful consideration, both as regards the 
low price and liberal terms of payment. 





, 
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Catalogue and full information free. 


ale, 





Atlantic Coast Lists, 


134 LEONARD ST., NEW YORK, 
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ANOTHER POST-OFFICE MISTAKE 
By Fulian Ralph. 


I thoroughly sympathize with PRINT- 
ers’ INK in the position in which it 
finds itself under the Post-Office ruling. 
I have a personal interest in the sub- 
ject which was once very active. 

I had started a weekly paper about 
which there could have been no more 
question than there was that I had 
been a journalist since boyhood. I 
had put all my money (and, alas ! more 
besides) into it, and its fate seemed to 
me as important as life or death. 

Mr. Wanamaker stepped in. 

He had discovered that every copy 
mentioned the name of an insurance 
company in connection with a scheme 
I had for insuring all readers of the 
paper against accident. That mention 
was made on the front cover, and in 
among the advertising pages was an 
advertisement of the same company, 
published in pursuance of an agree- 
ment that was under consideration be- 
tween that company and the paper, by 
which agreement the company was to 
take partial payment in advertising for 
the risks it assumed. No person in 
that insurance company owned a 
penny’s worth of interest in my paper, 
but Mr. Wanamaker declared the pa- 
per to be an advertising medium for 
the insurance company. 

When my paper was thrown out of the 
list of those getting second-class privi- 
leges, the daily newspapers attacked Mr. 
Wanamaker, and when I saw him he 
asked me how I could, in view of my 
acquaintance with him, permit him to 
be so bitterly attacked in the press, I 
answered by asking how—-since he re- 
ferred to our acquaintance—he could 
deliberately attempt to ruin me finan- 
cially, without first sending for infor- 
mation on which to base just and intel- 
ligent action. I thought I ‘‘had him 
there.” 

To make a long matter short, I 
found that he, personally, had known 
nothing of what had been done; an 
assistant Postmaster - General having 
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charge of this thoroughly Russian form 
of censorship. When, af /ast, the 
Department got what it never once 
asked for—an explanation of the sus- 
pected feature of my paper—it revoked 
its order and did me very tardy justice. 
But—I did not like my experience. 
I did not, and do not think that it is 
in accord with the principles of a gov- 
ernment such as ours for a clerk or a 
deputy, or anybody, to make the exe- 
cution of a law subject to his option. 
The statute governing second-class 
newspaper postage was designed solely 
to facilitate the spread of information 
and the creation of a free press. To 
deny its benefits to a journal, without 
inquiry or knowledge, is almost as out- 
rageous as it was for the United States 
Government to formally declare me no 
journalist—or a fraud and pretender 
among journalists. 
—+-% 
WINDOW DISPLAYS. 


By Geo. E. B. Putnam. 


In Printers’ INK of May II ap- 
peared several articles on window 
dressing, each of which will repay 
perusal by every man who keeps a 
store. 

Window dressing has become an art, 
and the professional window dresser of 
to-day in the large cities is a man who 
gets a good salary and who earns it, 
too. 

Such a display of linens as was 
shown in Brooklyn (a photogravure of 
which was printed on page 606) is 
worth a trip to the Bridge City to view 
and study. The tendency of the day 
is toward large plate-glass windows 
and elaborate displays, which may or 
may not pertain to the business carried 
on in the establishment. 

But it is the opinion of many level- 
headed business men that the ‘‘ art” 
of window dressing is overdone—that 
the practical is overshadowed by the 
artistic. 

It may be all very well to fill a 
druggist’s window with beautiful flow- 
ers, eggs, grass, a real tree and turtle- 
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doves, or a clothing store window with 
a realistic farm scene, with live chickens 
and real grass, after the manner of the 
sensational dramatic successes of the 
day ; but do they pay ? 

Yes; all advertising pays, and this 
is one form of advertising. 

But would not some other kind pay 
better ? 

For instance: That druggist sells 
dyestuffs in packages for family use. 
At Easter thousands of families use 
such dyes to color eggs. Had he cap- 
tured a hen and a dozen or twenty 
little fluffy chickens, carefully dyed 
each chicken a different color, erected a 
hencoop in his window, put plenty of 
‘* chicken-feed ” around, festooned his 
window with strings of brilliantly-col- 
ored egg-shells and exhibited a placard 
reading : 





USE PRESTON’S DYES 
FOR ALL PURPOSES, 
ALL COLORS 10 CENTS A PACKAGE, 








he would have had just as many spec- 
tators view the display and would have 
drawn attention to his business. He 
would advertise a specialty, not simply 
his taste as an artist. 

The clothing dealer would be more 
practical if he exhibited his dummies 
in costumes of various nations, or the 
different fashions of the few preceding 
decades. Each figure should be prop- 
erly placarded and the latest style 
given special prominence. If boys’ 
clothing is advertised let him take half 
a dozen boys (dummies), and show the 
‘* Never-Wear-Out” suit after one, 
two, three, six and twelve months’ 
wear. A novelty in the clothing line 
would be to dress six boys in the latest 
style suits and turn them loose to play 
marbles or peg top in a large window. 
Take my word for it, such a window 
would bring more people to a stand- 
still, and show off the clothing better, 
than any English farmyard or coasting 
scene. 

Mr. Moran's coasting scene, how- 
ever, may be made very practical by 
painting on a brown rock in the fore- 
ground, ‘‘ Our $5.00 Coasting Reefer 
will keep him warm and dry,” or, ‘‘ A 
sled like this given with every suit like 
this for $10.00.” 

Make your window display advertise 
some one feature of your business. It 
may pay to make your windows pretty, 
but if people look in, say “It is 
pretty” and then walk away without 
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knowing what you have to sell, who is 
the gainer ? 

Another thing. Don’t make your 
two windows so attractive that people 
forget to see that there is a doorway 
between. Once beyond the door, they 
are less liable to come back to it. 

That linen display photographed by 
you is very handsome. I went out of 
my way several times to see it, but I 
didn’t go inside to see the tablecloths 
which were for sale there. The twist- 
ing of napkins and towels into such 
fantastic forms was very ingenious ; 
but did it sell any more goods ? 

Make your window act as an auxil- 
iary to your newspaper advertising. If 
you advertise lisle thread hose at 49 
cents fill your window full of them, 
with a sign reading : 

** As advertised—4g cents.” 

People who have read your adver- 
tisement will look at the display. 
People who haven't read it will look at 
the window, and then wonder just what 
is advertised. Cut out the advertise- 
ment from the newspaper and paste it 
on the windows. 

That will pay. 

This stage-carpenter style of window 
dressing has been so elaborate as to 
defeat its legitimate object. It has be- 
come so expensive, in the damage of 
goods used for the purpose, that many 
merchants believe it too burdensome 
for the accruing benefit. One of the 
most successful dry goods stores in the 
world, on the most traveled street on 
this continent, never had a show win- 
dow. One of the newest stores in 
Brooklyn, a leading house, has no 
show windows. 

But I claim that windows given to 
legitimate advertising of the goods 
sold are valuable adjuncts to the other 
advertising done by the firm. 

I do not believe that spectacular 
theatrical display in dry goods windows 
pays. 

My idea may be less artistic, but it 
is more utilitarian. 











PRINTERS’ INK is not rated as sec- 
ond-class mail matter, for what reason, 
John Wanamaker only knows. 

We extend our sympathy to the pub- 
lishers of this valuable little periodical, 
and hope that they will come out vic- 
torious in the end. But we are very 
much afraid that they will have to wait 
until a Democratic President is inaugu- 
rated before they can obtain justice.— 
Herald, New Orleans, La., May 7. 























THE OLD STYLE AND THE NEW. 
By Harry J. Shellman, 


That there have been great changes 
in the newspaper in the past one hun- 
dred years, and very material ones, 
goes without saying, and that there 
have been changes in the method and 
style of advertising is equally true, but 
whether the change is an advantage to 
the advertiser is an open question. That 
the transition from plain body-type an- 
nouncements to the glaring display is 
not a change for the better, from an 
artistic point of view, I do not think 
will be argued. 

Taking the Boston Gazette and Coun- 
try Journal for March 12, 1770, which, 
by the way, is said to contain ‘‘ the 
freshest advices, foreign and domestic,” 
I find that in its four pages, each eight 
and a half by fourteen inches, letter- 
press measurement, three columns to 
the page, four columns are devoted to 
advertisements. This special number 
of the Gazette was issued during a 
period of great exciterient, when meet- 
ings were being held to protest and 
take action against ‘‘the grievous im- 
positions the inhabitants of the British 
Colonies have long suffered from their 
Mother Country,” and contained a 
page of reports of such protests from 
different towns, and a four-column ac- 
count of the massacre of four citizens 
and the wounding of others by British 
soldiers, but no other news, local or 
foreign, and no editorial. 

Boston had at that time 20,000 in- 
habitants. In a city of that size at the 
present day, under such existing cir- 
cumstances, the public prints would 
not only get out extras, but the regular 
editions would be doubled in size, and 
the advertisers of all kinds of wares 
would come out in startling announce- 
ments, in four-line pica displays, some 
dealers occupying half a page, and 
many using so-called illustrations to 
enliven the text. 

But they didn’t do things in that way 
in Boston in the year 1770. There are 
in this copy of the Gazette only five 
great primer lines in a page of adver- 
tisements, eleven vica lines and eight 
long primer lines, making twenty-four 
lines of display, five of which are the 
names of advertisers. They are gener- 


ally upper and lower case roman, but 
some of the lines are in italics, or a 
combination of italic and caps, but they 
are all plain, there being no fancy 
styles, 


For instance, one John Lang- 
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don makes an announcement in a solid 
stickful of brevier, with a pica italic 
head-line and a small pica sub-head : 


Best Sperma Cett Ca nales. 


Warranted Pure. 





And George Spriggs has his whole an- 
nouncement of a stickful of solid bre- 
vier italic, headed by three lines of long 
primer and pica : 





TO BE SOLD AT 


George Spriggs, 
Gardener to JOHN HANCOCK, Esq 


John had not yet become a Declaration 
signer, but was famous enough for 
small caps. 

The most elaborate advertisement in 
the paper is that of the proprietors, 
Edes & Gill, occupying half a column, 
and announcing the ‘* North American 
Almanack and Massachusetts Regis- 
ter,” but even in this the display only 
occupies a little over a stick, and is 
composed of one great primer, three 
pica and the remainder brevier lines, 
mostly italic, not display type, but 
simply more or less double-indented 
lines. 

Thomas Walley makes an outburst 
of startling head-lines unusual in the 
Gazette, taking up one-half of his two- 
stick advertisement, thus : 


Sein Twine 
The right sortof Three Threaded 


Sein Twine 


AND 
Choice New RAISINS. 
To be sold by 


Thomas Walley. 


Most of the advertisements, how- 
ever, are either commenced with a two- 
line letter and first word in caps, or 
part of the first line in two-line letter. 
Messrs. Edes & Gill did not seem to 
have settled down to a regular style, 
only the general one of having the ad- 
vertisements solid, with little or no dis- 
play. 

With some modifications, the old 
style would be pleasing to the artistic 
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sense, much more so than the modern, 
and while probably not so apt to attract 
the attention of the hasty reader, would 
certainly be more pleasing to the actual 
seeker after information than such an 
advertisement as I recently saw staring 
at me across a bridge car, from the 
back of a magazine. In tall, black 
letters, the sentence, reaching clear 
across the cover, read: 


JINKINS HAS WORMS 
A fellow-passenger ‘‘caught on” at 
the same time, and remarked that it 
was rough on Jinkins, but when I 
looked again and saw in small letters : 
FOR SALE, 
not being desirous of going fishing, I 
lost interest in Jinkins’ condition, and 
in my disgust did not even inquire 
where his place of Pico was located. 


WITH ENGLISH ADVERTISERS, 


By T. B. Russell. 
Lonpon, May 4, 1892. 

In a Fleet street tobacco shop I saw 
yesterday one of the few shop signs 
which are capable of attracting a crowd. 
It was a clock made exclusively of 
tobacco-shop wares, and bearing an 
advertisement of Ogden’s cigarettes. 
The case of the clock was made of 
cigar boxes, the face of cut tobacco, 
the figures were cigarettes and the 
hands clay pipes, while matches of dif- 
ferent lengths and material, glued to 
the surface, decorated the corners. 
The clock was going on time, and was 
receiving a good deal of attention. 

a * x “ x 

I quote the following from a country 
newspaper : 

A PILL For Mr. IRvinc.—Accord- 
ing to an American paper, Mr. Henry Irving 
‘likes to tell’? how, one day last summer in 
Dorsetshire, he passed a group of children, 
one of whom eyed him curiously. ‘ Well, 
little girl,’ he said to her, ‘do you know 
me?’’ “Ves, sir,’ ” was the reply ; “you are 
one of B—’s pills’ She had seen his por- 
trait in an advertisement ‘* block.” 

* % * x * 

A good deal of advertising is admit- 
tedly undertaken, less with any idea of 
securing new business than with the 
intention of ‘‘ keeping before the pub- 
lic.” Examples in plenty will be found 
in any trade or class paper. A stand- 
ing announcement, which is often left 
unchanged from year’s beginning to 
year’s end, serves as a reference, to 
which consumers know they may refer 
at any time. It would not pay to save 
the expense : there may be substitutes ; 
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and the advertisement is a legitimate 
trade investment, even though it may 
not bring one new customer a year. 


This, of course, ‘ii to articles of 
established use, and is one of the in. 
stances where change of copy is not 
likely to be serviceable. These things 
are not confined to technical publica. 
tions, however. For instance, this 









CELEBRATED 


BUTTER -SCOTEH, 


Lancet 











block appears regularly in the illus- 
trated papers ; it is probably designed 
to familiarize the eye with the appear- 
ance of the toffee-packet, as well as to 
keep the name of the makers before the 
public. A person who wishes to buy 
toffee would be apt to select from a 
confectioner’s counter a package bear- 
ing a familiar label in preference to a 
strange one. Similarly, many well-es- 
tablished houses (the makers of Broad- 
wood’s pianofortes, Valker’s watches 
and Pinaud’s scents may be instanced), 
who would not set about a general ad- 
vertising campaign for direct increase 
of business, find it to their advantage 
to keep a standing advertisement in the 
chief papers, simply to show that they 
are alive, and as a convenient reference 
for their customers to turn to. 
* * * * 


The ‘‘ Agony Column” of the daily 
papers has recently been enlivened by 
the following, the outcome, apparently, 
of a practical joke : 

‘TWENTY-FIVE POUNDS REWARD.—Whereas 
certain ae have inserted Advertise 
ments in “ tandard,” “Telegraph,” ont 
other daily papers. without our knowled 
consent, to the effect that we required 25 
Clerks, now —, Ld Ly mode will PAY the 
above SUM to ng such INFORMA. 
TION. as will lead mn y the GON ICTION of such 


person. 
GEORGE by ay & and COMPANY, 
Stock and §) Dealers, No. 4, Tok 
enhouse - buildin . tom ury Bank 
of England, London, 


Color would be given to the original 
hoax by the fact that the largest firm 
of advertising share and stock brokers 
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in this metropolis has a staff composed 

exclusively of lady clerks, and is fur- 

thermore managed—and very ably and 

successfully managed—by a lady also. 
* * * * * 


The advertisement of Titan Soap 
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is the reproduction of an advertisement 
of the ‘‘up to date” class, the words 
being a parody on a popular music hall 
song, and the figure purporting to sug- 
gest the dance by which it is accom- 
panied. 





TITAN 


“ TA-RA-RA-BOOM-pE-ay ! 
This is my washing day, 
But, thanks to TITAN Soap, 





I’m gay; 
For all is done and put 
away. 


Ta-ra-ra-Boom-de-ay !”’ 


Makes Washing Day a Holiday. 





Washes with NO RUBBING—NO WORK. 








SOLE MANUFACTURERS: 


Tue LiverrooL Patent Soap Company, Limitep, LiverPooL. 
London Offices: 9 & 10 SouTHAMPTON STREET, HoLgorN. 


PATENT 





ad 





ADVERTISING TYPE. 
By W. W. Pasko. 


A common fault in the advertising 
department of a newspaper is having 
too little type. Advertising type should 
be abundant. There should be not 
alone enough to print the twelve or 
fifteen columns of the daily and the 
eight or ten columns of the weekly, 
but enough for a page or two besides, 
even if the newspaper is a small one. 
It doesn’t do to turn away advertise- 
ments simply because there is no type 
in which to set them, and it will some- 
times happen that a very long notice 
must be left over, after it is all ready. 
Such things ought not to embarrass 
the publisher. If he uses display 
freely, full cases ought to be provided 
for those kinds most used. Fifty 
pounds of nonpareil fullface, for ex- 
ample, is none too much. As this 
plan of having so much type throws 
much of the material out of use, that 
which is employed will wear out, while 


the surplus remains in case, and is 
new. The two will not work well 
together, when a little of the new is 
called for. To obviate this, distribute 
the type which has been used, after a 
certain interval, and reset the adver- 
tisements in the new. If the paper is 
stereotyped, no advertisement should 
be used for more than twenty days 
without being reset ; if type is used, a 
hundred thousand impressions is as 
much as can judiciously be tried with- 
out causing too much deterioration. 
An ordinary eight-column country daily 
will probably have two thousand pounds 
of type, of which five hundred go on 
the press every day, and about as much 
weekly. 

If the edition is four thousand, 
and all the type is used equally, ad- 
vertisements—according to the above 
method of working—would run for ten 
weeks before requiring resetting. The 
total wear of type on bookwork is less 
than three hundred thousand impres- 
sions. 
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HARRINGTON FITZGERALD, Ese., OF THE PHILADELPHIA ‘‘ ITEM,” 











Say? 





A 





Mr. Harrington FitzGerald, whose portrait appears above, is the managing 
editor, as well as one of the principal owners, of the Philadelphia /tem. It is 
principally due to his efforts that the paper has become so successful and has 
gained the large circulation that the American Newspaper Directory accords it. 
Mr. FitzGerald has not only built up the paper on correct business lines, but 
he is now rated among the millionaires of the Quaker City, and affords a 
striking example of a self-made man. 


WHERE TO STOP. It doesn’t pay to deal in conundrums 
—_—— and ‘‘ long shots.” Advertising isn't 
That is what few people understand. a guessing party, but a scientific game. 
Men with plenty of ‘* go” in them often Given conditions create a practical cer- 
fail for lack of knowing where to stop. tainty. Without a good thing and a 
This is true in all kinds of business: good audience a wise man won't begin. 
eating, drinking, talking, advertising ; The game is against him. 
particularly advertising. The certainty of profit in advertising 
Some men ought to have stopped it a good thing depends on reaching 
before they began. They should never enough people who want it and can 
advertise. They haven’t ‘‘a good pay for it—a self-evident proposition. 
thing ;” they know it. Or they haven’t While these conditions hold, a shrewd 
an audience that will see it and want it. advertiser keeps on,— Wolstan Dixey. 
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MR. WANAMAKER’S CHICAGO 
PUBLISHERS’ ASSOCIA- 
TION AGAIN. 


” 


EVIDENTLY A CASE OF “* FOX’’ AND GOOSE, 


To the publishers of the various 
trade papers, alleged to be members of 
the ‘‘ Chicago Publishers’ Association,’ 
the following communication has been 
addressed : 


Publisher o, 
2 New York, May 6, 1892. 

Dear Sir—Your paper is said to be a mem- 
ber of the Chicago Publishers’ Association, 
which sent a protest to the Postmaster-Gen- 
eral against the admission cf Pxinrers’ Ink 
to the mails. 

Would you mind giving us in full the rea- 
sons which you personally have for thinking 
that Printers’ INK is not entitled to admis- 
sion to the mails as second-class matter ? 

Trusting that you will net think it toomuch 
trouble to favor us with a reply, we are 

Your very obedient servants, 
Geso. P. Rowgeit & Co, 


A number of replies have been re- 
ceived, but all except one have either 
repudiated the resolution or denied any 
connection with the association. The 
single letter referred to comes from a 
Mr. Fox, who is the president of the 
organization, and, so far as we can find 
out, he and J. K. Allen are the only ac- 
twe members. His letter is as follows: 


Tue IxpIcATor, } 
O. L. Fox, General Manager, > 
Cuicaco, May 9, 1892. 

In answer to yours of the 6th inst., our pa- 
per is a member of the Chicago Publishers’ 
Association, which protested against the ad- 
mission of PkinTERS’ INK and all similar pub- 
lications to the mails. 

We believe Printers’ INk to be published 
in the interest of your advertising agency, 
and not for the sole purpose of disseminating 
news ; and this, we take it, rules it out of sec- 
ond-class matter under the existing law. Our 
experience in this matter has been personal, 
for a publication in which we were interested 
years ago was ruled out on exactly these 

‘ounds, Our protest is not against PriInTERs’ 

Nk individually, but against all papers of its 
class, which, we believe, do harm to legiti- 
mate newspapers and derive undue advantage 
from second-class rates. 





Mr. Fox is certainly entitled to his 
opinion, but that it by no means rep- 
resents the standard of opinion even 
among his own associates appears from 
the following correspondence : 

From the American Bee Journal. 

Yours of May 6 isat hand, requesting me. as 
a member of the Chicago Publishers’ Associa- 
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tion, to give you my reasons “for thinking 
that Printers’ Ink is not entitled to admis- 
sion to the mails as second-class matter,”’ 

In the first place, the American hee Jour- 
nad is not a member of that association, and, 
secondly, it does not approve of the protest 
sent by it to the Postmaster-General against 
the admission of PkintTeRs’ INK to the mails. 

In my opinion, if Pxinrers’ INK is not en- 
titled to pass through the mails as second- 
class matter, no periodical published in the 
United States is entitled to that privilege. 1 
am very much opposed to the censorship of 
the press attempted to be enforced 1n this 
country, which is but little better than the 
Russian. It is a disgrace to our civilization 
and totally out of harniony with our Republi- 
can institutions. 

Tuos. G. Newman, 
Editor American Bee Journal, 


From the Confectioner and Baker. 

In reply to your favor of 6th inst., would 
say that the action you speak of by the Chi- 
cago Publishers’ Association in regard to 
Printers’ INk occurred before the Con/fec- 
tioner and Baker became a member thereof. 
Hence I am not fully informed in regard to 
the reason for such action, 

J. THomrson Gitt, Manager, 





From the Orange Judd Farmer. 
Replying to your circular letter of the 6th 
inst., would say that you are misinformed 
with reference to our membership in the Chi- 
cago Publishers’ Association, as the Orange 


Judd Farmer was not represented at the for- 


mation of the association, and has not since 
jo‘ned the same. Such being the case, no 
turther answer is needed to your question. 
Ovange Judd Farmer Co. 
Per Jas. S. Jupp. 


From the Street Ra Ratlway Gazette. 

Replying to your circular of May 6th, beg 
to state that our paper is not a member of the 
Chicago Publishers’ Association, neither is 
any one of this company a member, and we 
have made no protest to the Postmaster- 
General against the admission of PrinrEers’ 
Ink to the mails as second-class matter, 

ENGINFER-GAZETTE Co, 
S. K. Monrog, Business Manager. 


Krom the Northwestern Lumberman., 
The Northwestern Lumberman is nota 
member of the association named and knows 
nothing whatever of the controversy. 
W. B. Jupson, Proprietor. 





From the Prairie Farmer. 

In reply to yours of late date would say 
that I have no knowledge that the Chicago 
Publishers’ Association have sent any protest 
to Washington against any newspaper having 
a bona-fide paid circulation. Personally, I am 
a member of the Association, but do not know 
the nature of the communication you speak of, 
Certainly my voice would not be given for, 
nor would I continue a member of an Asso- 
ciation wherein unjust discrimination was 
practiced, 

* JONATHAN PeriaM, 
Prairie Farmer, 


From the Railway Review. 

The report is incorrect. We are not mem- 
bers of the Association, nor have we joined in 
any protest concerning Printers’ INK, 

The Railway Review, 

James Peasopy, Managing Editor, 








From the American Field. 

Your letter of May 6 received, asking me to 
give you in full the reasons which the 4 meri- 
can Fteld has for thinking that PrRinTERs’ 
Ink is not entitled to admission to the mails 
as second-class matter, 

You further state that the American Field 
is said to bea member of the Chicago Pub- 
lishers’ Association, which sent a protest to 
the Postmaster-General against the admission 
of Printers’ Ink to the mails, 

In reply, permit me to say that the A mer?- 
can Field is not a member of the Chicago 
Publishers’ Association; was not aware that 
such a protest had been sent, and had no 
objection whatever to Printers’ INK being 
admitted to the mails, 

Rowe, Manager American Field. 
From the American Storekeeper. 

The American Storekeeper is not a mem- 
ber of the Chicago Publishers’ Association, 

Inasmuch as Mr. Wanamaker caused 
Mr. Fox’s resolutions to appear in the 
official organ of the Post-Office Depart- 
ment as coming from the ‘‘ Chicago 
Publishers’ Association,” we think it 
only fair that he should explain in the 
next issue of his valuable publication 
the true status of the organization 
with the high-sounding name. Any 
failure to do so might lead people to 
think that ‘‘ Honest John” was per- 
sonally anxious to hurt PRINTERS’ INK 
and was guilty of using his official 
position for the gratification of per- 
sonal revenges. If he has been tricked 
into publishing ‘‘ fake” resolutions 
from a bogus association let him come 
out in a manly way and acknowledge 
the mistake ! 








JOHN K. ALLEN, ESQ., 


ORGANIZER AND VICE-PRESIDENT OF MR. WANAMAK- 
ER'S MYTHICAL CHICAGO PUBLISHERS’ 
ASSOCIATION. 

The Originator of the wonderful 
‘*Chicago Publishers’ Association ” 
(whose resolution against PRINTERS’ 
INK appears to have much weight with 
the Post-Office 
Department) is 
Mr. John K. Al- 
len, publisher of 
the A mericanAad- 
vertiser. He is 
not unknown to 
the readers of 
PRINTERS’ INK, 
for a criticism of 
his methods was 
made in our issue 
of Marchtit1, 
1891, by Mr. Ar- 
temas Ward, the present manager of 
Ward’s Sapolio Monthly, who was at 
that time conducting a Department in 
Printers’ INK under the heading of 
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“Stray Shots.” Mr. Ward accused 
Mr. Allen of having stolen one of his 
ideas, and the accusation appears to 
have rankled in Mr. Allen's bosom 
for twelve months. PRINTERS’ INk’s 
trouble with the Post-Office affords 
the wily Chicago man a chance for his 
long-deferred revenge, and we now 
behold him or- 
ganizing an ‘‘As- 
sociation” and 
forwarding a res- 
olution to Mr. 
Wanamaker, as 
if coming from 
a large and in- 
fluential body of 
publishers. 

PRINTERS’ INK 
never undertook 
to say editorially 
whether Mr. Allen did appropriate Mr. 
Ward's idea, but in our issue of May 
21, 1890, Mr. Allen was given fuil 
credit for having originated the two 
beautiful advertising cuts that adorn this 
article. Mr. Allen deserves all the 
glory that may pertain to having cre- 
ated this style of advertising. Perhaps 
it is his distinction in this field that 
commends him and his opinions so 
strongly to our discriminating Post- 
master-General. 

Although Ward and Allen buried 
the hatchet they have since repudiated 
the reguiescat in pace policy concern- 
ing it, and are now in accord concern- 
ing the propriety of resurrecting the 
instrument and aiding Mr. Wanamaker 
in his bloody purpose of scalping 
PRINTERS’ INK. 
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A REPUBLICAN PROTEST. 


The publishers of PRINTERS’ INK 
lately caused the following letter to be 
addressed to every Republican Senator 
and member of Congress ; also to mem- 
bers of the Cabinet : 

Dear Sir—As Republicans, friends of a 
Republican administration, we desire specially 
to call your attention to an outrage to which 
for several months we have been subjected by 
the Post-Office Department. 

The enclosed pamphlet tells the story pretty 
fully. We particularly wish you to read the 
testimony of S. H. Kauffmann, Esq., the senior 
proprietor of the Washington Star, and of 
Frank B. Noyes, business manager, printed on 
1st and 2d pages; also the story as printed on 
the 4th and sth pages. 

Our firm od sustained an honorable record 
as business men and publishers for over twenty- 
seven years, and with that record to back us 
we now assert that we have not violated any 
postal law or regulation, and have not been 
able to obtain from the Post-Office Depart- 
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ment any reference to a law or regulation that 
we are supposed to have violated, 

If we can obtain from you a sufficient con- 
sideration of this case to enable you to form an 
opinion of its merits, we believe that you will 
afterwards be willing to use such influence as 
may properly be exerted to cause it to be ad- 
justed wisely and justly, We are 

Your very obedient servants, 
Gro. P, Rowe. & Co. 

New York, May 2, 1892. 


SETS A GOOD EXAMPLE. 


TureeE Oaks, Mich., Jan. 19, 1892. 
Jefferson Jackson, Chicago, 1l. : 

Dear Six—I receive a copy of Printers’ 
Ink regularly every weck and read same with 
mucii interest, and think it a journal of much 
value to all interested in the subject of adver- 
tising, and every business man shoudd be in- 
terested in this subject, for we live in an age 
of progression, and successful business men 
everywhere must advertise or surrender to 
their live competitors, The fact that adver- 
tising is one of the essential features of a prof- 
itable business is too often overlooked. Your 
many patrons of the Review would find 
Pxintexs’ INK interesting and profitable read- 
ing, as it contains new and bright ideas every 
week. Yours very truly, 

Cuas. H. Ciark. 

The National Harness Review, a 
Chicago class journal, publishes the 
above letter in a standing advertise- 
ment, and offers to send PRINTERS’ 
INK every week, together with the 
Review, for $1.50 a year. The offer 
is open to old subscribers and new 
alike. The publishers of PRINTERS’ 
Ink sell subscriptions for this purpose 
to any publisher anywhere, and offer 
to take pay in advertising space in the 
paper desiring such a clubbing offer. 
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DANGER. 


Tue Sanitary Era, 
Box 3,059, t 
New York, May g, 1892. 
Editor of Printers’ Ink: 

Why don’t you make more of the strong 
point given you by the Sanitary Era, and 
also by one or two others, as I see by your 
last, on the real and grave danger to public 
liberty in these United States from the irre- 
sponsible power now wielded by the Post- 

ffice executive to suppress or hamper in cir- 
culation, arbitrarily, any paper which it may 
suit the purpose of a party in power at the 
White House to so dispose of? The right 
way to prevent this danger is to give publish- 
ers once admitted to the second-class rate a 
right to appeal to the United States courts,as 
I have suggested, from reverse ruling of the 
Post Office Department, without suspension 
of the privilege pending decision. 

Wo. C. Conant, Editor. 
“YOU CAN’T SPOIL A ROTTEN EGG.” 

Postmaster-General Wanamaker has sent to 
Speaker Crisp a long letter, in which he says 
that the Post-Office Appropriation Bill for the 
fiscal year ending June 30, 1893, will seriously 
impair the Postal Service, and result in gen- 
eral dissatisfaction, 
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Reporter—Here is an item about a 
boy who went wading in Florida and was 
swallowed up by an alligator. What head 
shall I use? 

Editor—Try ‘‘ Wade and Found Wanting.”’ 
—Elmira Gazette. 


A Scotchman who wanted to sell 
some bees inserted the following advertise- 
ment in the local paper: “‘ Extensive sale of 
live stock, comprising no less than 140,000 
aoa, with an unlimited right of pasturage.”’ 
—L2. 


ohnny (reading his composition) : 
“Every rabbit has’ four legs and one anec- 


ote, 

Teacher—What do you mean by an anec- 
dote? 

Johnny—A short, funny tail.— Newton High 
School Review, 


The Preacher of the Future.—Rev. 
S. Magus Getthere: Well, have you discov- 
ered anything? 

Private Detective—Yes, I have unearthed 
an Ar scandal. 

Rev. S. M. G.--Have the papers got it yet? 

Private Detective—No! 

Rev. S. M. G.—Good! Leave your notes 
with me. Have the bulletin b ard hung out 
and rush dodgers around town announcing 
that I preach an ‘‘ Extra”’ to-night.—Brook- 
lyn Life. 





WANTS, 
Advertisements under this head 75 cents aline 


y ’ANTED—A_ good, all-around printer for 
country office. ber, and neat with job 
rinting. A steady situation. TIMES Office, 
hittenango, N. Y. 


I F you want artistic, tasty printing—an elabor- 
ate catalog, with embossed cover—write, or 
come in and talk it over. GRIFFITH, AXTELL 
& CADY CO., Holyoke, Mass. 


A COMPETENT and experienced compositor 
ye and pressman desires a steady position : 
quick and reliable. Al reference. Address 
““NONPAREIL,” care Printers’ Ink. 


I RIGHT MAN. RARE CHANCE. Established 
Printing House, — Ts two monthlies, 
wants business manager. Must have 000.00. 
Salary, #1,800.00 per re to start. Only hustler 
need apply. Box 55, inters’ Ink. 
NK MAKER WANTED.—A first-class man, who 
is competent to ma<e all inks, colored and 
black, used in a large printing and publishing 
house. Address, with full particulars as to . 
experience and salary expected, mentioning this 
paper, P. O. Box No. 1078, Chicago, Ill. 


JARTNER WANTED—To take half interest in 


paper of good reputation and prospects. as 
an excellent tT patronage, good circu- 
lation and chance to increase to four or five 
thousand copies a week. Man preferred compe- 
tent to take entire charge of circulation and 


business of paper. A hustler can make a 
good thing. Must invest from $500 to $1,000. 
eferences given and required. Don’t write 


unless you mean business. Address “ PART- 
NER,” care of Printers’ Ink. 


FOR SALE. 


Advertisements under th ishead 7 cents aline. 





QILK PIECES FOR PREMIUMS. E. M. LE- 
—) MARIE, Little Ferry, N. J 


JREMIUMS FOR NEWSPAPERS. EMPIRE 
CO., 146 Worth St., New York. 


QTAMPS FOR COLLECTIONS—Send for lists. 
. E. T. PARKER, Bethlehem, Pa. 


4 Lines #1. 1 in. $3.50. 1 a 1 $156.80, 
50,000 proven. Woman’s Work, Athens, Ga. 
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{ AqDsONs ILLUSTRATIONS for papers. Cat- 
I alogue, 25c. AM. ILLUS. CO., Newark, N. J. 


4 37 4 LETTERS for sale to the highest 
1 9e ( bidder—letters from men wanting 


traveling positions. U.S. CHEMICAL WORKS, 

840 to 846 Van Buren, Chicago. 

1 INCH, i som. (8 ins.), $5. Will reach 1,300 
Y. M.C. 


me vee rooms on paid subscrip- 
tion, and be st = 3,00 oung men. Circula- 
tion 10,000 in all. PLAIN TA K, 114 Nassau St., N.Y 


) ) Agents’ ~ addresses, printed and 
l 00, ( 0 gummed. We sell of any State at 

00 1 boo. an y forfeit 4 cts. on each returned 
” Piead, wi try1, robo. AGENT’S HERALD, Phila., Pa. 
I MPORTANT! 


Printers and Advertisers. 5,000 

stock cuts, initials, comic and other iliustra- 

tions. 15e. each. Newspaper portraits, any sub- 

ect, “$1.00. Illustrate your town. Boom your 

usiness. Catalogue 4c. Write for information. 
CHICAGO PHOTO ENG. CO., Chicago. 


pes SALE—RARE CHANCE—Half interest in 
the only Democratic daily newspaper in a 
Democratic city in Illinois 27,000 population. 
The official paper of mes city Good job business 
and weekly—paying. A good newspaper man, 
who can handle business department of a fine, 
growing newspaper business, will be given a bar- 
in. ddress, with references, ‘‘ BUSINESS,” 
x 672, New York. 


SPECI. 1L, NOTICES. 








Advertisements under this head, two lines or 
more, without display, 75e. a line. 
V 


yr 


( ‘RIT 
I 
V ICK’S 
ys BIBBER’S. 
V ICK’S Magazine. 
‘ Vicks. 
200,000 
V ICK’S, #1.25 per line. 
*POKANE SPOKESMAN. | 
s 
¥ 10k, 3 mos. or 200 lines, $1.18. 
yy ICK’S, 6 months or 400 lines, $1.12. 
V ICK’S, 9 months or 600 lines, $1.6. 
Vy ICK’S, one year or 1,000 lines, $1.00. 


I EVEY’S INKS are the best. New York. 
4 





Ww IS MISTCHAYACK! He writes advs. 





VE K’S 200,000. Endorsed “by Rowell because 
OSTON HOTEL GU — is invaluable to hotel 
supply firms. Try it 

¢) land, Del. $2 per 1,000 

] UFFALO TIMES 


it’s so, 
OHN 1. MULLINS’ MAILING AGENCY, Faulk 
tion. 


proves over 
It will pay you. 


YICK’S MAG H. P. eee. Manager. 
Times Building, New Yo: 


y ICK’S Magazine, 200,000, takes no doubtful 
advs. Hence, good company. 


VICK’S_ 200,000 is Guaranteed. 

last five months OVER 228,000. 
GENTS GUIDE, New_York 

4\ agents’ paper. Send for copy. 


‘THE ADVERTISER’S GUIDE- Mated free by 
STANLEY DAY, New Market, 


33,000 circula- 


38 


Average for 


The leading 
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V ICK'S 200,000. 


Endorsed by Artemas Ward 
because he believes in the circulation. 











Saity by W.« TAUGHT BY MAIL and person. 
ally by W. G. CHAFFEE, Oswego, N.Y. 
)UT IT IN THE POST,” South Bend, Ind, 
Only morning paper ir paper in Northwest Ind. 
7ICK’S, 50 cts. per year, hence popularit 
\ Advertisers guaranteed 2 teed 300, 000 or nO pat ! ty. 
V ICK’S 200,000. Endorsed by Ensign, Morse 
Thompson and others because it’s proved. 
N EDICAL BRIEF (St. Louis). Largest circula- 
4 tion of any medical dical journal in the world. 
iy 1 Canada List (60 iat i adv. rates 
30c. line. D. R. DEWE milton, Can. 
\IRCULARS mailed, $1. 1000. Write for pen 
ticulars. G. A. JOHNSON, Winburne, Pa, 
lke =y importing: stone can be paid for in 
adv’g. JNO. M PIERCE, ‘Rogereeiile, Tenn, 
see LIFE, of Rochester, N. Y., 16 pages, 6t 
columns, monthly. Guaranteed cire n, 25,500, 
y ce 'S, 200,000. Endorsed and used by leadi: 
advertisers and agents. It brings RESULTS 
NEw HAVEN NEWS HAS LARGEST DELIV. 
ERED Circulation in the State of Connecticut 
Gu PERIOR Mec hanic: val Engraving. Photo _- 
trotype Eng. Co., 7 New Chambers St., \. Y. 
TS. TOURIST. Have you seen it! THE 
em. NE 45 SERIES. Do you know what it is! 
tica. 


T 18 BIGGER — THE TERRE HAUTE EX- 
PRESS—than any paper in Indiana outside 
Indianapolis. 
JATENTS FOR INVENTORS. Fifty-page book 
free. SAM’L C. FITZGERALD, 1003 F 8t., 
Washington, D. C. 
81.2 5( FOR 5 LINES 26 26 days. Display ads. 
ej 15e. per inch pe day. ENTERPRISE, 
Brockton, Mass. Cire’n 6,500. 
Kx 


ANSAS - porary covered by THE KAN- 
SAS WEEKLY CAPITAL, Topeka, Kan , the 
leading farm and family newspaper of the State, 
( UR ae ag are so low (10c ) we can’t buy a 
ad We prove 20,000 cire’n. Sample 
LUSTRATE WEEKLY, Topeka, Kansas. 


‘THE PEOPLE’S ILLUSTRATED JOURNAL 
(monthly), New Orleans, La A Southern Sem 
ily magazine, it reaches Sou’rn homes. Adv’t 


] IRECTORY F PUBLISHERS, please send ete 
lars and price list of your directories to U S$. 








pa 
free. 








—_" , L. Box 1407, Bradford, McKean 
0 
YAPER DEALERS—M. Plummer & Co., 161 


William St., N. Y., sell every kind of paper 
used by printers and publishers, at lowest prices. 
Full line quality of Printers’ Ink 


V ICK’S MAG AZINE will send a fine picture of 
“The Headquarters of American Journal- 
ism,” 22x28, on receipt of 10 cts. for postage and 
pac’ king. 38 Times Building, N. Y 

[ TPON application we will send an 

or pg al copies of 

review and notice. Add 
WORTH PUBL ISHING Co., 
INDICATOR, Detroit, Mich, 


’ AMES—125,000 addresses of persons, mostly 
iN ladies, who have sent money in reply to ads. 
This is no copy, but the original list, arranged 
by towns and States, in 70 la volumes, and has 
never ‘ sold. Full particulars by addressing 

“F. T.,” care Carrier 40, Boston, Mass. 


”7OU OUGHT TO KNOW, YOU KNOW. If you 
don’t know that the Galveston NEWS and 
the Dallas NEWS (publication offices 315 miles 
s art) are the mediums for covering the whole 
Texas and adjoining territo If you want 
to know all about it write rea “raed & CO., 
Publishers, Dallas or | Galveston, Tex 


*APANESE PILE “cu RE—A_ Guaranteed Cure 
e) for Piles of whatever kind. External, Inter- 
naj, Blind or Bleeding, Itching, Chronic, Recent 
or Hereditary. #1.00 a box, 6 boxes $5.00; sent by 
—_ A written guarantee positively given to 
each purchaser of 6 boxes to refund the #5.00 
raid 4 not cured. Guarantees issued only by 
OS. R. HOFFLIN, Druggist, Minneapolis, Minn. 
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Morning Advertiser, 
Sunday Advertiser, 
Commercial Advertiser. 











JOHN A. COCKERILL, Eoiror. 
CHARLES E. HASBROOK, PuBLisHeRr. 


School Advertising, 


To be effective, must be thoroughly well 
done. The announcement should be care- 
fully prepared, well displayed, and placed 
only in such newspapers as are known 
to have a circulation among the better 
classes of people. It will not do to use 
a miscellaneous list of newspapers. Avoid 
sensational and class publications; and 
rely on papers that go into the homes, 
where they are read by old and young 
alike. No other mediums will produce 
satisfactory results. 

The ComMercIAL ADVERTISER has long 
enjoyed an enviable popularity among 
leading institutions of learning. It is the 
ideal home newspaper of the metropolis, 
being clean, reliable, free from sensations 
and worthy the support it enjoys from 
well-to-do people. 

School announcements are published at 
the reduced rate of 


$2.40 a Line per Month. 


Orders may be sent direct, or through any 
responsible agent. 


THE ADVERTISER, 
29 PARK ROW, NEW YORK. 












A Paralyzer that Paralyzes. 


Accorp1nNG to the latest official report, nine 
and three-quarters acres of space will be de- 
voted to the display of 
electrical discoveries, at 
the coming World's Fair. 
Among the thousand and 
one weird, wild and won- 
derful inventions which 
will astonish the natives, 
in this interesting field 
of scientific discovery, 
none will attract more 
popular attention than 
the ingenious little in- 
fernal machine which is 
here correctly kodaked. 
| It is called the ‘* Kinsab- 

by Cat Paralyzer,” and 

is the latest thing out. It 
is the discovery of a man 
who has suffered; and, 
unlike other inventions, 
which are offered to the 
public for revenue only, 
= the Paralyzer is gotten 
ees up purely for Comrort. 

The device consists of 
an artificial cat made of 
catnip-tanned Skianga- 
= loris skin, and is oper- 
| 4] ated by a vest-pocket 
Hi battery specially de- 


Wi ) 


tele 
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signed for this novel purpose. The outfit is 
so constructed as to admit of its being rolled 
up and carried in the pocket when not in use, 
and, in this form, it takes up no more room 
than the ordinary pocket book. 

To fit the Paralyzer for active service, it is 
only necessary to inflate it with air by means 
of an automatic tube, and connect it with the 
fatal current, It can be placed on a war foot- 
ing in less than seven seconds, and goes about 
its death-dealing work in as quiet a manner as 
could be desired by the most humane Christian. 

The execution of condemned criminals by 
electricity, in New York, is what first sug- 
gested the thing to the author, who otherwise 
is a perfectly modest, harmless and law-abid- 
ing citizen. He feels that he has not only in- 
vented a Paralyzer that paralyzes, but that he 
has discovered that kind of ** protection which 
protects,” and which will carry grateful relief 
to millions of wakeful, weary hearts, 

For simplicity of construction, ease of man- 

ipulation and ps baw Sov destructive powers the 

evice will prove, he believes, the very ne f/us 
ultra of human happiness, and fill a long-felt 
want. A child can operate the Paralyzer with 
the same surprising results achieved b 
giant. Suchare its elements of toughness, e 
ticity and strength that neither use, climate 
nor atmospheric changes can affect its efficacy ; ; 
and, being provided with the patent E dison 
equipoise attachment, it may be sprung on the 
enemyin an pusition and from any height 
without the let danger of throwing it out of 
kilter, as it were. It retains its perfect equi- 
librium under all conditions; and though it 
may turn a double backward ‘summersault in 
mid-air it is bound to land upon its feet, all 
ready for action the moment it strikes bottom. 
Being strongly impregnated with the odor of 
catnip, its presence quickly attracts the enemy, 
and bya slight pressure on the *‘ button’’ by 
the operator its very breath becomes the 
venom of a vampire, and bodily contact with 
it means instantaneous death. A gentleman 
from Kokomo, Indiana, who travels fora soap 
house, writes that he has tested the Paralyzer 
on every variety of cat, from the musical 
Thomas, who night! leads the backyard or- 
chestra, and the ullé-cneneved Kennebunk 
coon kitten to the Wyoming wood puss or 
prairie queen, and that it has never failed to 
give entire satisfaction, He addsthat in action 
it resembles a winged wildcat wrestling with 
hydrophobia. From various other parts of 
the country Mr. Kinsabb — received simi- 
a’ tidings of comfort an 

Copyright, 1892, by the ‘ublishers of Com- 

FORT. 





A Promoter that Promotes. 


With the Kinsabby Cat Paralyzer at large, 
all the average man needs to render his con- 
tentment complete during summer is more 
money, and the undersigned beg to call special 
attention to their “* ProspeRITy ProMoTer” 
as fully meeting the requirements of the situa- 
tion. For stimulating trade and relieving finan- 
cial distress, COMFORT, with its ‘“‘Overa 
million guaranteed circulation every issue,” 
stands positively without a rival, It 1s voted 
by all who have made its acquaintance the 
surest quickest and cheapest business- bring- 
ing, ‘** prosperity - promoting ” medium on 
earth. The July issue will be one of the most 
novel, attractive and interesting papers ever 
published, and will contain a special summer 





instalment of the copy-righted Kinsabby 
sketches. Those who patronize the columns 
of COMFORT get the benefit of the largest 
guaranteed circulation in America, and secure 





the biggest piece of the pie of prosperity. 
‘THe GANNETT & Morse CONCERN, Publishers, 
Augusta, Me. New York Agent, W. T. Per- 
kins, 23 Park Row, 
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SECRET OF ADVERTISING, 


An article appeared in PRINTERS’ 
InK early in the year containing the 
views of Mr, Gillam on advertising 
and the most catchy way to indulge in 
newspaper advertising. The question, 
“Does advertising pay?” shows itself 
plainly when the largest houses in 
America who do advertising not alone 
pay big sums to the newspapers, but 
pay the writers large salaries. It isa 
well-known fact that John Wanama- 
ker’s advertising man receives a salary 
of over five figures per year. 

Advertising is an art ; it is born, not 
made. Men who do this work are usu- 
ally men quick to see every point to be 
gained in placing their work in certain 
papers to reach certain trade. Most 
writers of advertisements use the con- 
versational method, which brings their 
readers, as it were, in speaking to them 
personally. This style of advertising 
is becoming generally used throughout 
America, and it takes. Where a gen- 
eral line of merchandise is advertised, 
it is much easier to write a descriptive 
article containing the many things of- 
fered the public, and such an article at 
once becomes newsy and full of a 
catchy line of conversation. Probably 
the hardest a writer has to deal with is 
one article. Now, take Pianos, for in- 
stance. The writer of this called one 
day on Blasius & Sons to interview 
their Mr. Farnham, who deces all the 
newspaper work for this house, and 
asked him this question: ‘* What 
method of advertising do you claim has 
made such a success of your house?” 
“Why,” his eye brightened at once, 
“newspapers, of course. I sit here 
from early morning till late at night 
writing up matter for 164 newspapers 
all over the continent to points where 
the Blasius Agencies are established. 
In fact, I don’t take much stock in 
schemes of any kind. I ama great be- 
liever in newspapers. Why, one hun- 
dred dollars spent in the newspapers 
goes further than $1,000 spent in trash 
or schemes. I often laugh when I get 
some persistent canvasser in front of 
me who wants to sell a page in some 
book for $50. I say I can reach over 
a million people in the Philadelphia 
ITEM for that amount, and get a fair 
space, too. That generally winds them 
up, and they go away cussing the 
enormous circulation of ‘THE ITEM. 

“I claim the only way to spend 
money for advertising is in the news- 
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papers. We get a bigger run for our 
money in the Philadelphia ITEM than 
any other paper we advertise in.” 

Mr. Farnham’s office is a perfect 
parlor or study, containing handsome 
glass mirrors, rugs, easy chairs, hand- 
some Oriental drapery, potted plants, 
palms, choice bits of bric-a-brac—in 
fact it is a perfect study for him, in 
which he has every convenience one 
could wish for, heavy stained glass 
windows and an open-grate fire-place, 
making it the finest appointed room 
for the purpose in America. 
ee 


PRACTICAL SAYINGS. 








Take fresh paint out of wearing ap- 
parel by rubbing with gasoline. 

Grease spots in cloth may be taken 
out by applying a solution of salt in 
alcohol. 

Nails may be driven into hard wood 
without bending double if first dipped 
in lard or oil. 

Lemons will be kept fresh for weeks 
if covered with water ; the water must 
be changed often. 

When baking cakes, set a dish of 
water in the oven with them, and they 
will not be in much danger from 
scorching.—Good Houeskeeping. 


> 








THE Thirteen club in America has 
not been a success, taking into consid- 
eration its fundamental principle—to 
combat all modern superstitions, es- 
pecially that one which teaches us that 
the number ‘‘thirteen” is fatal and 
always unlucky. The club always sits 
down with thirteen at table, always on 
Friday, the supposed unluckiest day of 
the week ; knives are crossed, salt is 
spilled, and everything is done to tempt 
ill luck, but it does not come. On the 
other hand, neither does the popular 
belief that ‘‘ thirteen” is unlucky dis- 
appear.— Boston Home Fournal. 





LOVE YOUR NEIGHBOR! 
I’ve a law that lightens labor, 
** As myself to love my neighbor,” 
Kept the spirit not in letter 
For 1 love her vastly better. 


Just across the fields of clover 
Was her home—I asked her over 
Into mine, this winsome neighbor, 
And her love makes light my labor. 


Is — garden wintry, lonely ? 
This is all it needs, this only, 
Love that makes the joy of living, 
Love that’s sweetest in the giving. 
—Nelly Hart Woodworth. 
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“In the whole range of Journalism, no greater success or more substantial growth.” 





“DRY FIGURES, BUT FULL OF INTEREST.” 


THE SEATTLE TELEGRAPH. 


A phenomenal success from the start. Sold by established agencies at 
124 points in Washington, Oregon, California and British 
Columbia. Printed on a perfecting machine, 


Daily Circulation: Nov. Ist, 1890, to Oct. 3ist, 1891. 























































































































| 
Nov. | Dec. | Jan. | Fes. |MARCH! APRIL JUNE | JuLY | Ava. | SepT.| Oct. 
1890 1890 1891 1891 1891 1891 1891 1891 1891 1891 1891 Is91 
1] 5,850 | 6,476 | 7,115 | 8,375 | 8,490 | 8,080] 8,200] 8,825 | 8,400 | 8,520] 8,600 | 8,780 
2) 6,500 | 6,493 1,170 | 7,825 9940 | 8,030] 8,200} 8,300/ 8354] 9,170] 8, 600 8,730 
3} 9,500 | 6,510 2200 | 7,825 1,940 | 8,059 | 8,965 | 8,300 | 8,388 | 8,439 8; 590 | 8,751 
4 | 12,000 | 6,529 048 | 9,825 1,940 | 8,057 | 8,230 | 8,276 | 16,300") 8,400 8,561 9,460 
5 | 13,500 | 6,530 248 | 7,889 | 7,944] 8,607] 8,280 | 8,276] 8,950] 8,382] 8,522) 8.760 
6 | 18,000 | 6,550 | 7,300] 7,851 | 7,944] 8,060 | 20,000%) 8,294} 8,329] 8,354] 9,197/| 8.731 
7 | 11,500 | 7,065 361 7,851 7,960 | 8,060 | 8,900] 8,894 8,351 8,370 | 13,540*) 8,700 
8} 6,100 | 6,565 448 | 8,401 510 | 8,060] 8,230} 8,310] 8,366 8,888 | 8,540! 8.684 
9 | 6,600 | 6,565 493 857 1,960 | 8,060 | 8,241] 8,310 | 8,366 9,088 | 8,540 | 8,634 
| 6,130 | 6,565 520 807 965 | 8,060] 8,816) 8,310] 8,380} 8,402] 8,540| 8.713 
11 | 6,148 | 6,583 050 857 | 7,980 | 8,081 | 8,856 | 8,310] 8,896 | 15,418") 8,554] 9,433 
12 | 6,180 | 6,591 000 365 930 | 8,631 | 8,260 |) 8,336 | 9,046 | 8,418 | 8,563) 8,733 
13 | 6,185 | 6,598 000 865 | 7,980 | 8,100] 8,260] 8,386 | 8,415 | 8,447 | 9,288] 8.750 
14| 6,220} 7,139 566 869 980 |} 8,100] 8,260] 8,936 | 8,415} 8,456 | 8,594] 8,739 
15 | 6,236 | 6,639 580 419 045 | 8,108 | 8,260] 8,340] 8,415 | 8,456 | 8,600) 8,800 
16 | 6,760 | 6,760] 7,580 377 995 | 8,108 | 8,281 | 8,340] 8,440 | 9,181 | 8,600] 8819 
7 | 6,260 | 6,687 | 6,687 890} 7,996 | 8,117] 8,856 | 8,340] 8,440] 8.463] 8,621] 8.844 
18 | 6,270 | 6,712 105 890 | 7,996 | 8,128 | 8,290] 8,355] 8,458 | 8,479 | 8,638 | 9,560 
19 | 6,291 | 6,726 | 7,605 890 996 | 8,703 | 8,290 | 8,355] 9,108 | 8,491 | 8,658 | 8,860 
2 | 6,291 | 6,752 643 890 1996 | 8,137 | 8,290] 8,364] 8,478) 8,491 | 9,323] 8,891 
21 | 6,291 | 7,284 600 | 7,898 | 7,996 + 8,137 | 8,390] 8,964] 8,473] 8,507 | 8,664] 8.891 
22 | 6,315 | 6,784 002 | 8,448] 8,561 8,140] 8,304] 8,364] 8,473 | 8,528] 8,689 8.913 
23 | 6,840 | 25,000 Ais! 7,903 | 8,000] 8,140] 8,304] 8,373 | 8,485 | 9,208 | 8,689 | 13,925" 
24 6,340 | 6,810 frei) 915 | 8,000) 8,140] 8,879] 8,373) 8,485 | 8,540] 8,694 | 13,955" 
25 | 6,367 | 6,867 | 8,275 936 | 8,000) 8,159 | 8,326] 8,873 | 8,490 | 8,540] 8,694 | 9.670 
26 | 6,398 | 6,867] 7,775 986 | 8,000} 8,734 | 8,326] 8,895] 9,140] 8,552] 8,718 | 8972 
27 | 6,410 | 6,904 A 940 | 8,000) 8,165 | 8,381 | 8,395 | 8,511 | 8,571 | 9.423 | 8,990 
28 | 6,488 | 7,440 f 940 | 8,012) 8,165 | 8,331 8,995 | 8,511 8,581 8,727 | 9.0m 
29] 6,460) 6.949] 785] ..... 8,577 | 8,177 | 8,340] 38,400! 8,520] 8,581 | 8.746] 9.017 
30 | 6,97 7,015 Me | cece 8,018 | 8,193 | 8,340] 8,400} 8,520 | 9,256 | 8,768 | 9,047 
S31] ..... | 7,084 | geeee 8,018 | ...0. 8,915 | ..00. 8,52) | 8,600) ..... | 9,058 
| | | | , 
218,356 227,943 ot /228,780 |250,219 |245,444 |271,801 |252,689 |271,968 lyra.am 266,411 |286,962 
nir Edition President Harrison’s visit to Seattle. 2% pages. 
bad = July tin” Holiday Number. 16 pages. 
* August llth. Our First Anniversary. 16 pages. 
*September 7th. State Denver Convention. 
October 23-24. Meeting of D: tic Clubs at Washington. 
RECAPITULATION. 
November, 1890, 218,356.... Average Daily, cf = May, 1891, vie. eee Daily, 8,760 
December, ee, 227,943 = 353 | June, 189i, 252,639. . ~ 8,421 
January, 189 236,528 - 7630 July, 1891, 271, -* = 8,770 
February, 189, 223,73 - 7,990 | August, 1891, 273,172. se 8,810 
March, 1891, 250,219 - 8 fier ——. ‘19891, 266, 411.. - 8,830 
April, 1891, 245,444 be = 8; 180 | October, 1891, 286,962. . ° ” 9,260 
GRAND i Naivescecowdkonscrcos sempee 3,025,073. 
Average Daily Circulation, 8,280. Average for October, 1891, 9,260. 


Original on file with Geo. P. Rowell & Co. 





Ss. C. BECKWITH, 


SOLE AGENT FOREIGN ADVERTISING, 


509 ‘THE ROOKERY,” 48 TRIBUNE BUILDING, 
CHICAGO. NEw YORK. 





















PRINTERS’ INK, 


“* Has won a distinct place for itself—a prosperous future ahead of it.” 





remuuyse: “" SEATTLE, WASH. “"si%000."°"" 
“QUEEN CITY” OF THE NORTH PACIFIC. 
Commercial Metropolis of Washington, Controlling the Trade of Puget Sound. 





The Seattle Weekly Telegraph. 


STATEMENT OF CIRCULATION: 
November 6th, 1890, to October S3ist, 1891. 

































































| @ o | e| 2 o| @ 
Month |3/ s | =| % Month |g] 3 
oo | =| Als 
| 
November..... 6) 2,300 3,280, |May ........... 7|4,600 6,000 
ee 13/2'390 3,400! -|14)4,725 13 6,130 
Soe 20/2,470 19]3,475 -|21/4,810 20/6,210 
o _ccoes 272,585: 26/3,535 - |28) 4,880) oe 27|6,300 
December.. ...| 4/2,685 5/3,592 -| 4/4,940| |September ....| 3'6,360 
—— 11/2,800 2|3,679 ++ |11/5,080 ” - «+. |10/6,480 
” .. [182,834 |19]3,750 - +|18/5,29) _ 17|6,540 
* oo 00/25] 2,080 26/3,890 « » |25)5,400 - 24/6,600 
January.......} 1/2,923 2/3,975 | --| 2/5,525|/|October....... 1/6,662 
o " eoccese) SHNOES 9}4,110 | 915,630 ~ wenetha 8|6,700 
. .}15}8,050 4,250) + |16)5,745 - na 15/6,700 
“ « - |22/8,117 4,280) 23/5,820 -  semied 22|6,730 
= ++» |29|3,200 4,400 |80 5,900 © = peneses 29/6,800 
| || 
TOTAL WEEKLY CIRCULATION............ 235,292. 


RECAPITULATION. 
Total Issue per Year, 235,292. Average Issue per Week, per Year, 4,525. 
Average Issue per Week, November, 1890, Average Issue per Week, October, 1891, 
2,436. 6,718. 
The latter figure showing a Gain of over 200 per cent. in a Year, 





SEATTLE, November Ig, 1891. 


I certify the attached figures to be a true and correct statement of the 
circulation of the SEATTLE DaILy and WEEKLY TELEGRAPH for the time 


therein specified. 
(Signed) THOMAS C. PATRICK, Business Manager. 


Original on file with Geo. P. Rowell & Co. 





Clearing House Returns, $50,423,000] New Buildings Erected in 


Jobbing and Manufactur- 1890, - - $6,000,000 
ing, - - 55,000,000] Eighteen Banks, Capital 

Assessed Valuation Prop- Stock, - - 5,645,000 
erty, a ° 45,000,000] 56 Churches, value, - 800,000 


Cable, Electric and Steam Motor Lines, - 76 Miles. 





Ss. C. BECKWITH, 

SOLE AGENT FOREIGN ADVERTISING, 

609 ‘‘ THE ROOKERY,” 48 TRIBUNE BUILDING, 
CHICAGO, NEw YORK. 
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HE DOUBTS! 


THE SATURDAY BLADE. 
THE CHICAGO LEDGER. 
THE CHICAGO WORLD. 


CuIcaGo, April 21, 1892. 
Geo. P. Rowell & Co., 10 Spruce St., New York. 


GENTLEMEN—Will you please send us post-office receipts for the amount of 
postage paid on PRINTERS’ INK during the months of January, February and 
March, and under what circumstances the money was paid, and how many 
copies it takes of each issue to weigh a pound, so that we can satisfy ourselves 
as to the circulation of PRINTERS’ INK for the first quarter of this year, and 
allow the bill for advertising. Very truly yours, W. D. Boyce, 





PROOF IS FURNISHED! 


New York, April 26, 1892, 
Mr. W. D. Boyce, 118 Dearborn St., Chicago, Il. 

DEAR SiR—In reply to your letter of April 21 we send you herewith affi- 
davits of the pressman who does the presswork for PRINTERS’ INK, of the fore- 
man of the bindery where the folding and mailing are attended to, and of our 
bookkeeper who pays over certified checks to the post-office. 

Hoping that these will prove interesting and beneficial, we are 

Your obedient servants, 
GEo. P. ROWELL & Co., 
Publishers of PRINTERS’ INK. 


Robert Ferris deposes and says that he is a member of the firm of Ferris 
Brothers ; that the said firm are printers having pressrooms at 324 to 326 Pearl 
St., New York city ; that they have done the presswork on the weekly paper 
known as PRINTERS’ INK for a period of exceeding one year ; that the actual 
number of copies of said PRINTERS’ INK printed by them each issue since and 
including January 6, 1892, has been as follows : 


DE Ticncincess n4000 50,500 DU Maia Acicexecees 55,250 
- ne 80,500 __ exes rere 55,250 
” eee 50,500 a eae 55,250 
i aa 50,500 TY ) MEcibccodccevowsined 55,050 

Co a ere 50,500 MONE Means oo cxcetesnccs 55.250 
- BOEB. cccccccccccces 50,500 aaa 50,250 
- Bi amiesunsunces 55,000 a eee = 50.250 
” Gv cvcescoces was 55,250 TP  aaetawes suncsccee 50,250 

BN xiatdcce-se8sxsecens 55.250 


ROBERT FERRIS. 
FRANCES OsBorN, Notary Public. 


John J. Walsh deposes and says that he is foreman of Gardiner Binding 
and Mailing Co. ; that the said firm has an office at 13 Frankfort St., New 
York city ; that they have bound and mailed for a long time, viz., for a period 
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of one year, the weekly paper known as PRINTERS’ INK, aad the actual num- 
ber of each issue of said paper since January 6th, 1892, has been as follows: 





Number of copies bound. Number of copies mailed. 
January 6th, 49,500 
“-x3th. 79,500 
“6 goth... 48,400 
6 Me... 7 44,000 
February 3d..... od 48,000 
a roth... 48,000 
- 17th 53,000 
* 24th 51,000 
March 2d. 53,000 
s 6 = os 53,000 
© . Gilessusckvenssrcvavecea 13,000 
F GE istnssccusene sosvaene 21,500 
— eee 54,400 
Sg rer 3 54,700 
ee 49,800 
© Gee scntecessweete ry 49,506 


Joun J. WALSH. 
FRANCES OsBorNn, Notary Public. 


E. D. Wayre deposes and says that he is the cashier and bookkeeper for 
Geo. P. Rowell & Company, publishers of PRINTERS’ INK; that he has paid 
for said Geo. P. Rowell & Company to the Post-Office in New York city, since 
January Ist, 1892, and upon the dates named, the following sums as postage 
upon the weekly edition of PRINTERS’ INK : 


JORERY 1G. 6 «30. 600c00000 $800.00 PN Gio ions ocscicce « «$530.00 
- ee 480.00 <i | CRS Eee 200.00 
e “ee 460.00  Snccaie wucguinset 500.00 
ere 460.00 og ae . 600.00 
- Riesienscsdcscwe 480.00 f bpiniees sgcennsse 500.00 
* on SE ee 530.00 ca «XA eee 500,00 
os a 525.00 “26th eae econ ae 500.00 
Wien nais<cukewescsae 530.00 


E. D. WAYRE. 
FRANCES OsBoRN, Notary Public. 





NOW HE BELIEVES! 


CHICAGO, May 4, 1892. 
Geo. P. Rowell, 10 Spruce St., New York. 

DEAR SiR—I am in receipt of your evidence concerning circulation of 
PRINIERS’ INK for the quarter ending April Ist, and same is satisfactory. I 
believe that you circulated 50,000 copies or more, weekly, during the quarter. 

I would like to increase my advertising from half a page a week to a whole 
page for the balance of the year. Will write you about it in a day or so. 

As well known, I do not agree with you upon all things, but I am willing 
to state that I do believe that PRINTERS’ INK pays. 

Yours respectfully, W. D. Boyce. 





NEW CONTRACT JADE. 


MEMORANDUM.—May 11th. Contract closed with W. D. Boyce for a 
full-page advertisement of Saturday Blade, etc., in PRINTERS’ INK for the 
remaining issues of 1892. 








PRINTERS’ INK. 


A JOURNAL FOR ADVERTISERS. 


PUBLICATION OFFICES : 
No. 10 Spruce Street, New York. 
No. 138 Fleet Street, E. C., London. 


Issued every Wednesday. Subscription Price: 
One Dollar a year in advance ; single copies, 
Five Cents. No back numbers. Wholesale 
price, Three Dollars a hundred. 

ADVERTISEMENTS, 75 cents a line ; $150 a page ; 
one-half page, $75; one-fourth page, $37.50. 
Twenty-five per cent additional for special posi- 
tions—when granted. First and last page fifty 
per cent additional. Special Notices, Wants or 
For Sale, two lines or more, 75 cents a line. Ad- 
vertisements must be handed in one week before 
the day of publication. 


JOHN IRVING ROMER, EDITOR. 








NEW YORK, MAY 25, 1802. 





Moke than fifty thousand copies of 
PRINTERS’ INK are issued weekly, and 
more than fifty thousand copies will be 
issued every week in 1892, whether the 
Post-Office does or does not continue 
its tyrannical outrage. 


AN English edition of PRINTERS’ 
INK was begun with the issue of May 
18. It will be substantially the same 
as our American edition, and adver- 
tisements ordered for one will appear 
in both. Mr. F. W. Sears, 138 Fleet 
street, E. C., will have charge of the 
London office. PRINTERS’ INK will be 
systematically pushed on the other 
side, and the advantage to publishers 
who use our advertising columns is 
manifest, as they will address an ex- 
tended audience of foreign as well as 
home advertisers. 


THE London 7Zimes recently con- 
tained an advertisement for an assistant 
‘*capable of teaching the classics as 
far as Homer and Virgil.” Among 
the answers received was this satirical 
specimen: ‘‘Sir—With reference to 
the advertisement which was inserted 
in the Zimes newspaper a few days 
since respecting a school assistant, I 
beg to state that I should be happy to 
fill that situation ; but, as most of my 
friends reside in London, and not 
knowing how far Homer and Virgil is 
from town, I beg to state that I should 
not like to engage to teach the classics 
farther than Hammersmith or Turn- 
ham Green, or, at the very utmost dis- 
tance, farther than Brentford. Await- 
ing your reply, I am, sir, &c.” 
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WRAPPED around a package of docu- 
ments recently returned to the publish- 
ers of PRINTERS’ INK from the Post. 
Office Department there were exactly 
nine yards and three inches of red 


tape. 


THE publisher of the Niobrara 
(Neb.) Pzoneer sends us a copy of the 
National Bulletin, received by him at 
pound rates, and upon which he makes 
this comment: ‘‘ Without any visible 
means of support—a vagrant upon 
legitimate journalism.” 





IT is reported that Arabi Pasha has 
at last found a field of usefulness as 
an advertisement for a certain brand of 
tea. He has been engaged by a tea 
planter in Ceylon at a salary of £1,000, 
and it is thought that his connection 
with the business will help the sale of 
the tea in Egypt. 





AN ADDITION TO THE LIST. 


The publishers of the American 
Newspaper Directory, in fixing the 
circulation ratings to be accorded to 
individuai newspapers, have for several 
years pursued a policy of receiving as 
true any statement sent them by a pub- 
lisher, duly signed and dated, giving 
definite information of actual issues 
for a period of three months. They 
offer a reward of $25 for each and 
every case where it is shown that such 
a true statement was received by them 
and the paper failed to be rated in 
accordance therewith. 

On the other hand, however, they 
inform each publisher that it is their 
practice to guarantee the accuracy of 
all such statements by paying a forfeit 
of $100 to any person who proves that 
the statement was not true. A pub- 
lisher who might be willing to claim 
something more than facts would war- 
rant is put on his guard by the knowl- 
edge that his pressman, or any person 
who has access to his printing office, 
has it in his power to prove the inac- 
curacy of his statement, and not only 
secure $100 for himself, but at the 
same time place the publisher in an 
unenviable position. 

Since this plan was adopted, in 1888, 
the correctness of the ratings have been 
successfully challenged in but four in- 
stances, namely, Waukegan (IIl.) Ga- 
zette, in 1888; Madison (Wis.) Skan- 
dinavisk Tribune, in 1889; Prospect 
(O.) Advance, in 1891, and the Anzei- 
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ger des Westens, of St. Louis, Mo., in 
1892; the reward in the last instance 
having been paid within the current 
month, 





CLIPPING BUREAUS. 


Port Huron, Mich., April 25, 1892. 
Editor of Printers’ Ink: 

Will you kindly give me the addresses of 
some ‘‘Clipping Bureaus”? I wish to get 
news items in a particular line. I understand 
there are several of these institutions in the 
East, and also one in Chicago. 

HELDON A, Woop. 

The business of furnishing clippings 
from newspapers on any given subject 
has become of considerable importance. 
Not only public men who want to see 
what the papers are saying about them, 
but business men who desire to keep 
track of changes and the latest news in 
their special fields, now patronize these 
bureaus. One of the first to go into 
this novel business was Henry Ro- 
meike, who still conducts a bureau in 
New York. Robert Luce, formerly 
editor of the Writer, has a bureau at 
68 Devonshire st., Boston, and shows 
his good judgment by advertising in 
PRINTERS’ INK. The Philadelphia 
Bureau of Press Clippings is located at 
the corner of Ninth and Walnut sts., 
Philadelphia, and the National Press 
Intelligence Co. may be addressed at 
Box 2747, New York city. The Chi- 
cago concern referred to has removed 
to New York. Its manager is Frank 
A. Burrelle and its headquarters are 
in the World Building. Mr. Luce 
had an interesting article in PRINTERS’ 
Ink of April 2, 1890, demonstrating 
how clippings can be turned to consid- 
erable account by advertisers in look- 
ing up new business. 


POST-OFFICE HUMOR, LAW, 
POLICY AND VERACITY. 





A member of Congress, who, at the 
request of the publishers, called on the 
Postmaster-General in behalf of PRINT- 
ERS’ INK, gives the following account 
of his interview : 

I found him in a bad humor over a para- 
graph in the last issue of Printers’ INK paper, 
which speaks of the ‘swindle of the good Mr. 
Wanamaker.” He insisted that the paper is 
ruled out of the mails as second-class matter, 
and that he has no authority in law to do oth- 
erwise than to require the putting up of the 
money each week, was impressed with the 
feeling that nothing can be hoped for from 
the Department—certainly not in the present 
state of mind of the Postmaster-General. 


It is interesting in this connection 
to read Hon. J. N. Tyner’s letter of 


PRINTERS’ INK. 
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April 11th, printed in the April 27th 
issue of PRINTERS’ INK: 

I said that in acase of this kind, where a 
periodical had been in the mails as a second- 
class publication for three or four years, that, 
pending the consideration of excluding it, a 
demand for postage at the transient rates 
might be withheld until the final settlement of 
the question. That, however, is a matter to 
be determined by the Postmaster-General ; 7¢ 
is not a law question, but simply one of 
policy. 

When it is remembered that Judge 
Tyner is the legal adviser of the Post- 
master-General and of the Post-Office 
Department, it appears to the disinter- 
ested looker-on that the following edi- 
torial from the New York 7Zimes of 
May 13th fits pretty close: 

It seems a little difficult for Mr. Wanamaker 
to express himself with such clearness as to 
avoid giving the impression that he is not tell- 
ing the truth, 








mccain 
S. VANDUZER, the Republican 
postmaster of Horseheads, N. Y., as- 
serts, in explanation of his vastly inter- 
esting letter to Mr. Wanamaker, pub- 
lished in full in the N. Y. Zimes of 
May 12: ‘‘I do not propose to re- 
main quiet and be blackmailed by the 
Postmaster-General. If I am to be 
removed, I want the people of my dis- 
trict to know upon what grounds.” 


LET US HAVE JUSTICE. 


In another place in this week’s issue 
is a clipping in reference to the contro- 
versy between PRINTERS’ INK and the 
Post-Office Department. It seems to 
us that a radical change is needed in 
the method of procedure in cases where 
there is a question as to whether a pub- 
lication is entitled to second or third- 
class rates of postage. In no court of 
justice is the verdict rendered before 
the evidence is heard, but it is the 
practice of the Post-Office authorities 
to condemn a man or newspaper on 
suspicion and then let him prove his 
innocence if he has money or influence 
sufficient to make an impression on 
their slow intellects. In the greater 
number of cases this relic of the days 
of the Inquisition means ruin to the 
publisher who, as a rule, is not a mill- 
ionaire and is unable to stand the ex- 
pense of paying third-class postage on 
second-class matter. If the postal laws 
are so complicated that even the ex- 
perts in the Department cannot inter- 
pret them, for goodness sake let us 
have them changed, and the sooner the 
better. The present condition of af- 
fairs is a disgrace to a civilized nation. 
— Chester (Neb.) Herald, 











Correspondence. 


A NEW FIELD FOR ADVERTISING. 
BattTLe Cregk, Mich., April 27, 1892. 
Editor of Printers’ Ink: 

The following advertisement appeared in 
the /ilustrated Christian Weekly of April 
16, and shows that even the ministers are 
“catching on.’’ It struck me as quite a curi- 
osity, and worthy of a place in your valuable 
publication. 


RELIGIOUS DOUBTS 
And difficulties answered by private letter. State 
— ——— clearly, an close $1 for reply. 
o charge to pepor: 
REV. Wa. J. CLEVELAND, M.A. 
Madison, So. Dakota. 








The editorial fraternity are generally con- 
sidered to be r in pocket, hence I take it 
that if any of tam are religiously inclined 
and experience doubts and difficulties (and 
what editor does not ?), he can have them re- 
moved by addressing as above. 

C. De Vos. 





DRY GOODS ADVERTISING. 


Hartrorp, Conn., April 19, 1892. 
Editor of Printexs’ Ink: 

Ifa ber of newspapers, both city and 
country, daily and weckly, were thoughtfully 
glanced over, it would probably be found that 
more advertising space is taken up by dry 
goods advertising than by advertising from 
any other single branch of business, 

te is probably a fact that more money is spent 
by dry goods merchants in legitimate newspa- 

radvertising than is spent by those advertis- 
ing any other line of business in the same chan- 
nel. But what line is there (that is advertised 
to any great extent) in which advertising has 
not made more progress? The average mer- 
chant may study the market in merchandise, 
but in advertising methods he treads the same 
path that he has followed for years. 

Advertising in many cases has been the 
sole agency in securing name and fortune. 
In other cases it has far oom paid a reasonable 
return on the money spent, and I believe this 
latter condition to be true of many dry goods 
establishments to-day. any have seen and 
probably firmly believe in the statement, ‘*A 
drop of ink may make a million think’’; but 
they forget that they have first to make them 
see, before the thinking operation can come to 
the surface. They forget that the public are 
not reading advertisements in lieu of the dic- 
tionary, but in so doing are looking for ideas 
or benefits, The ideas expressed in this line 
of advertising are too often the ‘‘same words 
to the second verse,” and as to the benefits to 
be derived, how often is it that the articles set 
forth in largest type are startling insults to 
good taste and judgment. An inch card of 
the proper construction will always discount a 
“side of a barn”’ of matter of no worth for 
ideas. There is one exception to this class of 
merchants. Many establishments have lately 
taken to themselves young men of tender 
experience, whose chief ability lies in the fact 
of their being able to blossom out with much 
superfluous language, of a nature extremely 
soft and unstable, which to real meritorious 
work is about the same as brand new militia 
compared with battle-scarred veterans; the 
latter may not be so pretty but they ‘‘get 
there.” 
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Now, why not have a little discussion on 
this dry goods phase of advertising. Its im. 
portance surely warrants it. Through discus- 
sion may come enlightenment. Herz is cer. 
tainly a field for much thought, which, if 
properly tilled, should produce a rich harvest, 

Gro. M. Brown, 
Of Brown, Thomson & Co, 


+r 


JUSTICE IS WITH US. 








Tue KinGstTon FREEMAN, ) 
aily and Weekly, 
Ronpout, N, Y., May 12, 1892. ‘ 
Editor of Printers’ Ink: 

I sympathize with F mg efforts to have 
Printers’ INK treated in the same way as 
other trade and professional journals in the 
mails, You have justice with you, and will 
certainly win in the end. I have already 
taken your part in my paper several times. 

Jay E. Kock, Publisher, 








SUGAR FOR SALE. 


Cuicaco, May 16, 1892. 
Editor of Printers’ Ink: 

“T have just returned from New Orleans 
with a large invoice of sugar,”’ said a mer- 
chant to the publisher of the Cairo (IIl.) Sux ; 
“please write me an advertisement for your 
next issue.” 

“All right,” was the reply ; and when the 
river luminary shone for all, next day, the 
merchant found a column advertisement in it, 
the burden of every line being ** Sugar !’’ and 
nothing else, except the merchant's address at 
the bottom, 

I am told that it was an effective intimation 
that the merchant had sugar to sell. You 
may put this among the oddities of newspaper 
advertising if you like. H. M. Hucenin, 





“THE VOTER'’S LIBRARY.” 


MARSHALL, Texas, May 13, 1892. 
Editor of Printers’ Ink: 


1 enclose you sample of campaign document 
received through this morning’s mail from 
which you will perceive that it is called ‘* The 
Voter’s Library,” and purports to be pub- 
lished tri-weekly at Philadelphia, Washington 
and Chicago. I also hand you the wrapper 
that enclosed this document, and which you 
will see is not stamped nor marked ‘“‘sample 
copy,”’ but is sent out like a newspaper publi- 
cation. The wrapper enclosed six copies of 
this publication, of different dates, Evidently 
‘* The Voter’s Library’’ is being admitted to 
the mails as second-class mail matter, while, in 
reality, it is only a number of Republican cam- 
paign documents. It is not on my exchange 
list, nor does it even ask for an exchange. 
This is a Republican ox. 

R. L. JENNiINGs, 
Proprietor Morning Star. 
WANAMAKER TO HENDERSON, 
New Market, N, J., May 16, 1892. 
Editor of Printers’ INK: 

In a letter of Wanamaker’s to Chairman 
Henderson, upon the subject of the Press Cen- 
sorship bill, he makes a claim: 

** Occasionally his ruling has been criticised, 
but it is believed that no case can be named in 
which any Postmaster-General has excluded 
anything from the mail not within the prohi- 
bition of the law.” 
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I have made use of this in a circular that I 
sent to press on Saturday night, and have 
quoted that he has unjustly, illegally and per- 
sistently discriminated against one of the most 
prominent trade publications in the country, 
viz.: Printers’ Ink, and I will forward you 
aproof of this circular this evening. But I 
will say this much, after having read Mr, Far- 
rington’s letter in your issue of the 11th, it 
will afford me pleasure to send a copy of this 
circular to every Senator and Congressman at 
Washington, trusting it will induce them to 
frame an amendment to the postal law so as to 
withdraw the power of the Postmaster-General 
to refuse any publications the right of entry to 
the mails at second-class rates, leaving them 
to propose some plan for the Postmaster-Gen- 
eral to adopt in case he wants to object to any 
publication entered. Sranvey Day. 








AS ABSURD AS IT IS MEAN. 


Pacmer, Mass., May 6, 1892. 
Editor of Printers’ Ink: 

The action of the P. O. D. is asabsurd as it 
ismean. Printers’ INK is read more religious- 
ly by anumber of our merchants here thanany 
other of the numerous papers and magazines. 

P. Morse & Co., 
Publishers of Herald, 





A POINTER. 


Hosart, N. Y., May 7, 1892. 
Messrs. Geo. P. Rowell & Co., 10 Spruce 
street, New York : 
GENTLEMEN—Enclosed please find the Va- 
tionai Bulletin, which get every week, 
have never subscribed for or paid for, or even 
asked for, and have no use for, I am very 
much interested in your controversy with the 
Department, and if this pointer is of any use 
to you I shall be only too glad. 
F, B. MayHam, 
Editor //obart Independent. 
—_———__+or—____——_ 


THE DOCTOR WAS TOO LATE! 


Monawk, N. Y., May 13, 1892. 
Editor of Printers’ Ink: 

Your note at hand. In reply will say that 
the Free /’ress is dead and we cannot fill our 
contracts—the cause of the death being ex- 
cessive postage, which we were compelled to 

ay for four months last summer. We wereal- 
Coed second-class rates when we had our 
Congressman take hold of it, and in less than 
a week we had our rates. But we had lost so 
much money that we could not recover, Itis 
not only an outrage to bar your publication 
from the mails, but it comes very nigh being 
highway robbery. I remain, yours, 

P. G. Kiem. 





AFTER TEN MONTHS. 
Tue Wicuita Price CurRENT, 
WicuitTa, Kans., May 7, 1892. 
Editor of Printers’ Ink: 

Weare glad to state that our publication was 
admitted to second class on the 2d inst., after 
a hard fight with the Department, lasting ten 
months ; and trust you will shortly gain your 
just demands for your Printers’ Ink. I have 
read every copy. We have always sympathized 
with you, and cannot see why you should not 
gain your point in the end. 

Very respectfully 
Percy Loncuanps, Manager, 
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OSTRAND’S FASHION LIST. 11 Leaders. Ask 
rate. F. W. NOSTRAND, Tribune Bldg, N.Y. 


NOVELTIES for Publishers and Novelty Deal- 
ers. P. O. Box3046, Boston. Send for Catalogue. 


AGENTS’ GAMES, Nev Mama for Se. 


0. 
GMIPANES.4Q"0" PRINTERS 
PIANOS, Sian s5 "anc eecS 
PATENTS wa. Cana" 
BOSTON, bycesae: 24 er Pat 2, 


er. Ot 
. EK. SPROUL, 658 Wash’ton St. 


eye) oy antcuadueyrere 


P U B Always ove — 
OPINION "=e 
Do You Want om P eclsnnee pee am iar 
for particulars. J. SMEAD, Vineland, 8 
THE EVENING JOURNAL, © 


JERSEY CITY, N.J. Circulati . 
Advertisers say it pays.’ — 


WORLD’S FAIR FOR SALE BY 

J. MA Co 
BUILDING CUTS w012n so 
G1 35 prince fing an Soe Pas eat 
BELLMAN BROS., Toledo, 0. fam aon a 
BA Cartoon-Portrait proposition will in- 


















































terest every live editor and please th 
most economical. Proofs free. 
CHAS. W. HARPER, Columbus, O. 


7 Is read by intelligent le 

Kate Field's who pay their bills. “Are these 

: the people you want to reach 
Washin ton when you advertise ! 
j Washington, D. C. 

Men Who Advertise, and need a new idea, 

now and then, find a valuable in 








yD. &. 
and sent on receipt of $1.06, Post 
Desertative Primer Free for 

applied for at once. 

00 Per Day our nts make taking 

@ advertisements from | firms 

for_our ** Guest Call” which 1s 

pe otels FREE. Write for an agency. 

ou don’t need —- to make big money 

working for the lectric Guest Call Com- 
pany, Minneapolis, Minnesota. 


ESTABLISHED 1852. 


L. P. FISHER, 


Newspaper Advertising Agent, 
21 Merchants’ Ex., San Francisco 


To Those Who Don’t Know: 
I write ads; don’t draw them. Haven’t a pic- 
ture gallery, and don’t send samples around for 
le to choose from. 
ictly original me. Y 
pay only for what you get. E. A. WHEATLEY, 
Chicago, Ill. 

















§ San Francisco Bulletin, 
( Established 1855. 


High character, pure tone, 
FAMILY NEWSPAPER. 


APA dd ddd edd dled ede daa 
li i hh i i i 


Largest Evening Circulation in California. 
» 
) 
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How to Make 
RUBBER STAMPS. 





and a New York Vulcanizer, Cir- 











[Dodd’ SiatnaateaBOStON, © » 











4 
CAREFUL SERVICE. Jai 
ESTIMATES. #9 


RELIABLE DEALING 


ww LOW 








‘fs vrygt outirely « devoted 
LOW- 


4 YY nalanel circula- 
~~ for = will exeeed 
50,000 R. a, Published b; 

THE DINGEE & CONARD CO., 
WEST GROVE, PA. 


The Troy Press, 


Its circulation is the largest, and it is 
rapidly increasing. 

The *“*Woman’s Kingdom,” ‘“ Chil- 
dren’s Hour,” “* Question Bureau,” Re- 
ligious Department, and other special 
features, render it the popular family 
newspaper of the city. 

Sample copies and advertising rates 
furnished upon application. 


H. O’R. TUCKER, 
Troy, N. Y. 


Advertising 
Clocks. 
LARGE SIZE. 
Handsome ap- 

pearance. 

Warranted. 
Good. Suita- 
ble for Clothiers, 
Newspapers, an di 
any special brand | 
goods. Write for Il- 
lustrated Price List | 
} or any information. 






























Plattsburgh, N. Y. 


PRINTERS’ 


12 PENS for 6 Gents 
SPENCERIAN “xervone” 


Use Latest Improved Process | x 


culars free. BARTON MFG.CO., | 
338 Broadway, New York. 


| “Largest 





| customers, 








Baird Clock ag 


INK, 


N. A. LINDSEY, 
DESIGNER OF 
ADVERTISEMENTS, 
ROOM 408, 

Chamber of ‘Commerce, BOSTON. 





No. 2. 


» in the 
"| world.” 


Last week we gave you some 
points in regard to advertising 
in the 


National Reporters. 


We suggest further: ‘‘ Address the 
people who are likely to become your 
” and if you can find a pub- 
lication circulating exclusively among 
such people, use it if the prices are sat- 
isfactory. 

If you wish to advertise anything to 
fill the personal, the home or the pro- 
fessional needs of the well-to-do law- 
yers of the United States, you should 
use the 10 weekly NATIONAL REPORTERS. 


A package of sample copies will be 
mailed you on application to the ad- 
vertising manager, and you will con- 
sult your own interest in giving them 
a sufficient examination to fully under- 
stand their scope and character, and de- 
termine their availability as a medium 
for your advertising. 


The NationaAL Reporter System, 
founded in 1879, is well established in 
the largest law circulation in the world 
—30,000 per week guaranteed. It 
is owned and published by the West 
Publishing Company, of St. Paul, Minn. 
| Capital, $500,000. 


S. C. WILLIAMS, 
Advertising Manager, 
Tribune Bldg,, New York City, 
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tor jou We're hard up| LPI TATIONS 
Our boss don’t adve: tise, 
because he wants to econ- OF 


omize. 
“ Well, then, I gits a job 
with smith @ acon TYPEWRITING. 
wi . 0 sl- 
nd md Bah prod help. With the Neostyle Duplicator any boy can 
He advertises in take 2,000 Copies from one o , written 
with any typewriter. Each copy looks like a 
persoval letter. Far more effective than 
printed circulars. Send for specimen of work 
and testimonials from leading houses. 


CYCLOSTYLE CO., 26-28 Vesey St. 


3l AMES CAN 





lew York, Chicago. Bruce’s great medium. I 
ws for advertioers, I do.” 





ATES OWELL'S 
35,000 LADIES IGID, yet _ by 
WHO EASONABLE ATING 


DO FANCY WORK in the New Volume of 


American Newspaper Directory 
Refer to THE MODERN PRISCILLA daily for 


instruction in Fancy Work and Painting, sugges- Applies to All Advertising in 
tions for House Decoration, new patterns for 
Knitting and Crochet, etc. 

Advertisers of first-class goods that ladies buy 
should give THE PRISCILLA a trial order. 





Circulation proven by postal receipts, etc. 
Advertising Rate, 24 cents per Agate line. 
Forms close the 20th of month preceding 
iasue. We begin our second year,—May issue— 


with a genuine circulation of 15,900. 
Address, PRISCILLA PUB. CO., 1 : 
LYNN, MASS, Mirror of Fashions, 


e- —® —e 

















ROCHESTER, N.Y. 


If 7 IS Circulation proven in every possible 
YOU WISH way. Not large enough to suggest in- 
flation, just a hearty, vigorous and 


bc ADVE RTI SE steady growth. 
ANYTHING REACHES WOMEN 


A N Yy W H E R E Who have money to spend. Let us in- 
: troduce you to them—and their friends, 
Notice, please, character and tone of 


if AT A N Y T I M E this journal. 
wniTs TO CONTRACT NOW, 


THE GEO. P. ROWELL (our future is so promising), and secure 
— “TATOO at present low rates a tre circula- 
ADVERTISING CO., tion within the year. 
zo Spruce St., New York. | Are you acquainted with this 
| magazine? Shall we mai! you a 
* sample copy ? 


The Christian Advocate. 


Official weekly metropolitan newspaper of “‘ The Methodist Episcopal Church.” Circulation. over 

50,000 guaranteed. We invite correspondence from advertisers who would like to reach our 

people, and whose advertisements would be appropriate for a religious family journal. Address 
HUNT & EATON, Publishers, 150 Fifth Ave., Cor. 20th &t., New York. 


THE SPLENDID FOURTH OF JULY NUMBER 
THE NEW YORK LEDGER, 


With Beautiful Muminated Cover, and containing the commencement of a new serial 
Sag by Colonel THOMAS W. KNOX, the well-known author and traveller, entitled 
“Si an Exiles,’’ and much patnotic and historical matter, will go to press on Satur- 
day, June 11th. Orders and Copy should be sent at once to secure insertion, as the 
space 1s limited. The edition will be very largely increased, but advertising rates are 
asusual, Address EDWARD CONE, Advertisin Manager. 

Cor. Spruce and Wiiliam Stree , New York City, 
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MAGAZINE; new management, the only organ of the ** Woman’ 
HOME- MN AKER Federated Clubs,” the stro! it or ization of infi ial woman 
known. Send for copy the new HOME-MAKER and advertising rates. 44 E. 14th st., N.Y, 


Trade is a small but good field. 
SEWING MA Men are seeking side lines. 
TIMES reaches and covers the field. 


Testimonial of G. & C. MERRIAM & CO., Publishers of 
‘* Webster’s International Dictionary.” 
CHICAGO NEWSPAPER UNION: 




















GENTLFMEN—It affords us pleasure to say that your Lists have been used to advantage by us, 
and that business deali with your house have been satisfactory. Wishing you continued pros- 1 
perity, we are yours truly, G. & C, MERKIAM & C6. \ 
For Catalogue of THE CHICAGO NEWSPAPER UNION address ] 
93 So. Jefferson St., CHICAGO, ILL., or 10 Spruce St., NEW YORK. v 








The ONE ee. of Wisconsin, Minnesota and the Dakotas. CHas. H. Eppy, Eastern Agent, 
10 Spruce St., New York. CRAMER, AIKENS & CRAMER, Milwaukee. 


Why Is It ?=-That 


FARM-POULTRY 


HAS A CIRCULATION OF OVER 25,000 MONTHLY? 
Why, secure more permanent business every succeeding issue! Why have old experienced 
advertisers continued in it since it was founded and frequently use a whole page atatime! — 
ANSWER: It pays advertisers; it will pay any one who wishes to reach families in the 
suburbs of ood es towns, villages and live farmers who have money, and spend it for reliable goods. 
No others n: apply. Over one-half of our readers are women ; heads of families. 
FOR SAMPLE COPY AND RATES, ADDRESS 


I. S. JOHNSON & CO., 22 Custom House St., Boston, Mass. 











t@ YOU SKIPPED SOMETHING in Printers’ INK for May 11th—the advertisement of 
SELL’s DICTIONARY OF THE WORLD’S PRESS; a rather lon; story, but important to you. 


The last edition of the book is “ out of print” in Europe. No wonder. 


SELL’S ADVERTISING ACENCY, | 
LONDON, | 


conducted by Mr. Henry Sell, which issues it yearly, enjoys lower rates, better facilities, 
more liberal concessions from the press of Great Britain (and Europe) than advertisers are 
at all likely to get in any other way. Hence its “ pull,” as we call it here, with British 
advertisers. 

Full lists of American papers go into the next edition. Your own paper can be made 
prominent through a space advertisement. You can “be in the same boat” with the 
famous dailies of Europe, so to speak, without your spending cash, b 


The following offer still holds good : 


¢@~ SO FAR as the space will allow, orders from American papers for advertisements 
in the next edition of SELL’s DICTIONARY OF THE WORLD'S PRESS (WORLD’s Farr issue), 
WILL BE TAKEN at regular rates (1 page $80; 4 page $50; 14 page $30), PAYABLE IN 
ADVERTISING TO BE INSERTED IN YOUR PAPER (at cash rates, net). Approved cuts 
admitted, Size of type page 4x7 inches. Speak for space promptly. 


Avorness WM. WATTENBERG, Sreciat Acent, New York. 











> 
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You Don’t 


duplicate your store sign in your advertise- 
ments, anymore. You make your advertise- 
ments, arguments; reasonable, founded on 
facts, attractive. 


We can do this better than you ; from the outside. We will send you ‘‘ Our 
Idea of It” for a stamp. And we estimate, and place advertisements—any- 
where. 

THE ROBINSON-BAKER 


Dee aes AD-SMITHS. 





USE THE 


== ) In this medium 
OR you secure both 

quality and quan- 

tity. It goes en- 

tirely to homes and is read by well-to- 

do ladies, chiefly wives and mothers, as 

its contents appeals most strongly to 
them. The circulation of the June Number is 
31 5,000 Coptes, going «= ad your eget ta oo ema, 


entirely to paid subscribers. $i Moonk a CO., New York 


E 33 
“Catalogue Making 
is the title of a timely and instructive article in THE ENGRAVE 


eAND PRINTER of ‘Boston. The article is handsomely illustrate 
with plates from representative catalogues. 


The Engraver and Printer 
is a monthly magazine of Progress and Illustration. $2.00 a year. 


The ‘Best Printed Magazine in the World. 


Send 10 two-cent stamps for a specimen copy. 


THE ENGRAVER AND PRINTER, 84 Summer St., Boston, Mass. 











NEWSPAPER MEN ..... § Are getting..... 
SEED GROWERS ......$ ona °° 
COFFEE ROASTERS. .... { PREMIUM USE . 
SOAP MAKERS ....... 3 sendfor........ 


Illustrated Catalogue. . 


SPICE GRINDERS...... 
BAKING POWDER MANUFACTURERS. § ‘are wir. 
EMPIRE PUB. CO., 146-148 Worth St., N. Y. 
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The Hearthstone 


Circulates in every county in 
United States. 


The Hearthstone, 


A Story Paper—lIllustrated— 
Monthly. 


The Hearthstone, 


A Nickle a Number—a quar- 
ter a year. 


The Hearthstone 


Circulation over 100,000, and 
proved. 


The Hearthstone, 


Sixty Cents a line—advance 
July 1, 92. 


The Hearthstone, 


Second year—Send for sample 
copy. 


The Hearthstone. 


Office, 285 Broadway, 
New York. 






Advertising 
That Yields 
Big Returns. 


THE 


SundayMercury 


NEW YORK. 











CIRCULATION. 





RATES, MAY 1, 1892. 






General—8th Page..... -$ 

—Inside ye ice ee 

‘ ppeatet. Notices eesecese coe ab 

eccccvcccccees wee oD 

Business Notices. . = 
Local Miscellany.. oa 

Reading Notices.........ccccccseces 7a ry 








THE MERCURY does not set up the usual claim 
of os the best medium. Its broad circulation, 
cit country, and its high standard of ex 
cel ones arantee large returns from the 
amount invested in its advertising columns. 
When placing future business bear '!HE MERCURY 
in mind, and favor it with a trial. 


THE MERCURY, NEW YORK. 





Kings’ Jester for April said: 

“Publishers who advertise 
their publications in other me- 
diums show their faith in their 
own, and as a logical sequence 
their papers pay other adver- 
tisers. The recent experience 
of The Rural New-Yorker is 
an example in the agricultural 
line. ‘Twenty thousand dollars 
were spent last year in adver- 
tising the Rural, and it is gen- 
erally conceded that the invest- 
ment just about doubled its 
subscription-list, with further 
results yet to come. Asa re- 
sult, a recent number has 33 
columns of purely agricultural 
advertising.” 
Sampie copy free. Rates of agents, or 

THE RURAL PUBLISHING CO., 


‘*Not Only 
How Much, 
But Where ? ”’ 


is the question advertisers should 
consider with reference to a pa- 
per’s circulation, 

Quality is good and quantity is good. 
In reaching investors and pur- 
chasers of high class goods 


Quality is imperative. 


THE BANKER 
axo TRADESMAN, 


OF BOSTON, 


Reaches 15,000 


Business Men Weekly, 





including Bankers, Lawyers, Corpora- 
tions, &c., throughout New England. 

Send for sample copy and advertis- 
ing rates. 


BANKER & TRADESMAN, 





Times Building, New York. 





220 Devonshire St., Boston. 
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E DON’T 
COVER THE EARTH 
BUT WE CLAII TO 


COVER DOS SMALL 


portion very thoroughly. 





THE 


FARMER’S RECORD 


MUNCIE, IND., 
Published Twice a Month, 


Reaches 21,000 Homes 


each issue. 





Rates, 12 cents per agate line. 





You may have sample copies and 
discounts for the asking. 





Space at the agencies, or 
RECORD PUBLISHING Co., 
Muncie, Ind. 
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Does what you have to adver- 
tise sell all the year ‘round? 
People who buy all through the 
year read these papers. There 
are over 


260,000 Families 


of them, in which these are the 
favorite family papers—the in- 
dorsement of their columns is 
of great value. And these are 
the only papers to give this 
service in their territory. 














Put | Sunday School Times. 
PHILADELPHIA. 
Them Presbyterian. 
Lutheran Observer. 
On | ee See, 
ristian Standard. 
Your cremate Journal. 
. ef’d Church Messenger 
List |e iscopal a 
Christian Instructor. 
We shall be pleased ranemen Recorder. 
to give you fur- | Lutheran. 
ther information. Presbyterian Observer. 





Over 260,000 Copies 
Religious Press 
Association 
Phila 





a 











TO REACH THE PEOPLE 


In the territory tributary to NEW 
ORLEANS, it will be necessary to 
advertise in 


THE NEW DELTA, 


DAILY—SUNDAY—WEEKLY. 








The best circulation in New Orleans, 














A Typewriter 
Is a Type 


OF BUSINESS 
PROGRESS. 


“BUSINESS EDUCATION,” 


Monthly, of Moline, LI1., is the OFFICIAL ORGAN 
of the’ Business Educators’ Association, and 
reaches also many thousands of young men 
and women who are already in, or getting ready 
for, business work. It stands at the centre of the 


TYPEWRITER AGE. 


(rit gives tip-top service on all sorts of adver- 


| tising, because, while it is the official organ of 


an important practical body, its contents are of 
great interest and value to many thousands who 
are in want of just what it contains. 


Rate, 15c. a line, agate. 





—ADDRESS— 


WM. WATTENBERG, 


SPECIAL AGENT, 
150 Nassau St., - - New York. 































Keystone List. 


150 
Weekly Newspapers of 
the better class. 





Rates for the entire List : 


75 Cts. per line. 





Reduction made for cash 
orders until July 1st. 
Send your advertise- 
ment, and price, with 
discount, will be mailed. 


B. L. CRANS, 
10 Spruce St., New York. 
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INK. 
‘‘ Through your mind let this sally ring, 
A line in COMFORT will comfort bring.” 


Space at the Agencies or of 


THE GANNETT & [IORSE 
CONCERN, 
Augusta, [laine. 


New York Office : 
W. T. PERKINS, 


23 Park Row. 
= = Tanager. 





Results Speak 
For Themselves. 


“10,00 


From Agents’ Guide, New York, April, 1892: 

** Allen's Lists stand pretty near to the top 
as advertising mediums, We heard of one ad- 
vertiser recently who has received 20,000 
cash orders from six months’ advertising in 
them.” 


) Gash Orders in 
Six Months.” 








Reader : 


Are you taking advantage of the 
vast introduction Allen’s Lists 
will give YOU @ 


If you haven’t an annual con- 
tract, will you not be wise to 
make ene at once @ 


E. C. ALLEN & CO., 


Proprietors of Ailen’s Lists, 
Augusta, Maine. 








Dayton, Ohio, 


with nearly 70,000 population, 
is in all respects a model city. It 
is located in the Great Miami 
Valley—one of the richest and 
most fertile sections in all pros- 
perous Ohio, 


Morning Times 


has been published successfully for forty- 
four years, During this entire time it 
has enjoyed to a marked degree the 
confidence of Dayton’s citizens. 


4,500 !s the Daily circulation 


Evening News 


with 9,500 Daily circulation, is THE 
leading evening paper of that section. Its 
brightness, cleanness and reliability 
make it a welcome visitor in the home 
circle. 8 pages daily. 12 pages Saturday. 


Weekly Times-News. 
4,500 each issue. 
Established 1808. 16 pages weekly. Is 
indispensable to advertisers who desire 
to reach the out-of-town buyers, 
Adress the home office or 
D. LaCOSTE, 
38 Park Row, 
New York. 
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ESTABLISHED 


1877. 


























The Pioneer, Only Independent and Best Export Journal. 


PUBLISHED MONTHLY, IN TWO GREAT EDITIONS 
AND LANGUAGES—ENGLISH AND SPANISH. Guaranteed Circulation, 
120,000 per annum, in 
equal monthly issues Combined 


HOWARD LOCKWOOD & CO., 


PUBLISHERS, advertising rates for both papers. 


126 & 128 
Duane Sr., 
New Yor«K. 





Below we give the names of a few shrewd, successful 
advertisers who use our paper, and will testify to its merits: 


PACKER MFG. CO............0-ccsccseees Packers Tar Soap..........+-++-seee+++ New York. 
WELLS & RIC 1 ARDSON, co. 





. Diamond Dyes. ... . Burlington, Vt. 
CHAS. A. VOEGELER ( St. Jacob’s Oil... a Md. 
J. H. JOHNSTON & ( 0. Jewelers ..........- k. 
T H. Mc a eaaeeen Optician. ... . - 
Dr. J. C. AYER Cw..... ...Ayer’s Sarsaparilla chee epeesetee. aus Lowell, Mass. 
CORNISH & co. Reintse Unt tes Rinistenianeaseeuee IIE, «0 <cccccccescecesconse Washington, N. J. 


. Seotts | E —- 3 


SCOTT & BOWNE.... ........ ; 
Tea & Coffee 


GREAT AMERICAN TEA CO.. 










. New York. 

















oe XTER poke iaeeasowes Shoes... . ston, Mass. 
BLAMO & OD.........-..0 Rare Cacti é Philadelphia. 

W. ATLEE BURPE ~s & CO. . Seedsmen . ‘ 

8. H. MOORE & CO.........cccccrccvecccccce The Ladies’ World.. ewes ee 

ALFRED PEATS........ eocece Wi per. ° ad Catcngo, 3 

D. S. HOPKINS..... areas .. Grar iaplas, atich. 

GREAT DIVIDE....... * . Denver, 

+. H. W. BATES & CC Musical Instrumen ts. . Boston, * Maes 

J.C. VAUGHAN... .. Seedsman........- . . Chicago Th. 

COLGAN & MCAFEE .. RL ree Louisville, Ky. 

J. F. as II Ingalls’ Magazine... ............-...++. Lynn, Mass. 

LAKE ERIE MFG CO............. .....++sWashing Machines .. ... ey Pa, 

ALLIANCE CARRIAGE co. Carriages. Cincinnati, Ohio. 

ei aera ee on, Mass. 

U. 8S. BUGG Carriages Cincinnati, O. 

PETERSONS’ MAGAZ sacvensembe es Philadelphia. 

DINGEE & CONARD............6.-00:0005 WRISFERO. «cc ccccccscesevccsccconsess West Grove, Pa. 





The majority have yearly contracts, securing the 
benefit of all special editions without extra charge. 

Our September issue will exceed 600,000 copies, proved ; 
will be bound in handsome lithographed covers, containing 
many fine wood-cut illustrations, and two beautiful colored 
plates. It will be preserved and read, and results from this 
issue will be felt by advertisers all winter. Write for further 
particulars— 


THE MAYFLOWER, ™*\",*"* 
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To Reach Every 
General Advertiser. 


A list appearing in ART IN ADVERTISING (began 
in the April 1 number) includes the name of every 
general advertiser in the United States, his place of 
business, class, and the name of the man in charge ; this 
last feature is invaluable to the publisher and solicitor. 


Six months’ subscription including list ) 
and 200 pages entertaining reading,; 50 cents. 


’ 
TO THE READERS OF PRINTERS’ INK. 
A SPECIAL OFFER. 

We will send you a year’s subscription and our book, 
“The Best Types to Use,” which gives the latest and 
best faces of type for use in advertisements, with the 
technical name of each, so that you can instruct your 
printer intelligently, for ONE DOLLAR. This book is 
used by the best advertisers. 


ART IN ADVERTISING CO., 80 Fifth Ave., New York. 
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Tabules 


CURE 4 
HEADACHE | 


4 
Act like magic on the vital 
organs; tone up the liver, re- 
store the complexion, bring 
back the bloom of health 
and the appetite of youth. | 

Six bottles for 75 cents. 4 

Twenty-Jour for Two Dollars. 4 

Sample bottle 15 cents. 4 
ALL DRUGGISTS. 


TAFT ATATATATAFT AT AT ASAT AS ARR 
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Published in the CAPITAL OF COLORADO, 


THE HEART OF THE WEST, 


A State larger in area than New York and Penn- 
sylvania combined. This vast territory is most 
vitally interested in Mininc, MANUFACTURING, IRRI- 
GATING and Rectaiminc AripD Lanps, STOCK 
Raisinc, Frurr Growinc and Farminc. 

The PAPER that has for years most accurately 
measured the Wonderful pesmi and Develop- 
ment of this Section is THe Denver REPUBLICAN 
with an average circulation as follows : 


DAILY, - - - 16,282 
SUNDAY; - - 23,850 
: WEEKLY, - + 6,000 


It is the paper between Chicago or St. Louis 
and San Francisco that is the best known, that 
2 «ohas the largest following, and that exerts the 

-f =most influence. 
te 


i It is pre-eminently the BEST ADVER- 


7 TISING MEDIUM inall the RockyMoun- 
- wig tain Region and between the 








Pe 








< E€ WITH: cities named. 


5 rf | il EXCLUSIVE: AGE-NT- 
pene Co new tana 


48 TRIBUNE BUILDING, NEW YORK- 
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Chapter Eight. 


THE CHICAGO 


Daily Globe. 


(See last week.) 


Hot Weather Adver= 
tising. 
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A comparative 


table, prepared, showing amounts in columns of displayed 
advertising for the five dull Sundays of the hot season 


of 1891 are as follows: 


CHICAGO DAILIES. 


DAILY GLOBE, - - - 
Tribune, - . - 
Times, - - - - 
Inter Ocean, - 


Why ? 


188 1=2 columns. 


? 167 ee 
- - 117 . 
- o 98 “ 


THE DAILY GLOBE has 40,000 circulation daily. 
It has 56,000 copies circulation Sunday. 


It is THE POPULAR MORNING 


Chicago. 


2-cent newspaper of 


It is the organ of the Municipality. 
It is the organ of the United Labor Societies. 
It is not handicapped by belonging to the Chicago 


Newspaper Association. 
It wants your advertising. 





FRANK S. 


GRAY, 


GENERAL EASTERN AGENT. 








ee eooneee BERRtik 
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‘ eee Geeee City 
- and town in Minnesota, North Dakota, 
South Dakota, Montana, Western Wiscon- 


sin and North lowa by advertising in the + 
cheapest, best and most widely circulated * 


Pong daily in the Great West. 


rs PAINNEAPOLIS : 


- TIMES 


P 17,500 Daily, Sunday, 20,000 * 


By far the largest morning circulation of } 
any paper published in Minneapolis—the 


Northwestern Metropolis. 


- Proof of our Figures 
3 We don’t ask you to take our word for it, 


either; we furnish convincing proof to 4 


advertisers. 


{ cA good paper, a good circulation, a good field, 


- makes good advertising, good advertising makes | 


good business. Try the Times. 


Ss. C. BECKWITH, 
Sole Agent for Foreign Advertising, 


oe 
609 THE ROOKERY,’* 48 TRIBUNE BLODG., 
CHICAGO. NEW YORK. 
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SUT ETS 


DAILY 17,500 
snwasied 20,000 





ST 
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““TEXAS—AN EMPIRE IN ITSELF.” 
















Fort Worth 


is ITS MOST 

IMPORTANT City, 
Being the Greatest R. R. 
Center (St. Louis excepted) 
In the South or Southwest. 
The wealth-power of printers’ 
ink has yet to be fathomed. 
Large fortunes have been made 
by newspaper advertising, and 
the opportunity is greater to-day 





. esta ae 
i ae 


read between the lines, and let the 


S. 6. BECKWITH, +. 


NEW YORK. 





than ever. Look at this map and 





Build Up Your BUSINESS By Advertising 


IN THE 


















he es 





Sole Agent for 


reign Advertising, 
_ 48 TRIBUNE BUILDING, 509 “ THE ROOKERY,” 


CHICAGO. 


train of thought 
take a broad gauge. This object lesson tells more 
fully and quickly the commercial importance of Ft. 
Worth than can pen or tongue, and at once conveys to 
the mind an idea of the immense traffic that must fol- 
low the meeting of so many railroads at a given point. 


FORT WORTH 
AZETTE 


Daily, Sunday, Weekly, 


Circulation: ,°9¢9 12,000 18,000 


LARGEST CIRCULATION 
aily and Weekly, of any Newspaper in 
Texas, and 
THE LOWEST RATES. 


Do not allow yourself to drop into 

the fogy rut and think Summer 

advertising doesn’t pay. If you 

are now in that rut, the GAZETTE 

can and will pull you out. Itis 

a@ well-known fact that moncy 

is laid aside Winters only 

to be spent in the Summer 

months. If you neglect to 

take advantage of this fact, 

some wide-awake adver- 

tiser will step in and cap- 

ture the persimmon, and 

when the thermometer 

records your business 

temperature, you will 

find to your sorrow 

that a more progress- 

ive advertiser con- 

trols the trade,and 

then you'll get 

red-headed and 

talk about your 

luck, when real- 

ly it was the 

lack of ener. 

gy and push 

lost you the 
battle. 
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WILSON’S 


Raven Black. 


For Bookwork and 
Fine Commercial Printing 


Does Not Skin 





Printers appreciate what 
a saving this means. 
—_——_— © — 
Can be exposed a week or more 
without injury. 
Does not harden on rollers. 


Does not dry on the disc. 
Free flowing in fountain. 


Does Not Offset !! 
Is Brilliant !! 


There is no waste. Every speck of it 
can be used. Sample Package, 1 Ib., 
One Dollar. Delivered free of express 
charges. Address (enclosing price) 


W. D. Wilson Printing Ink Co. 


(Limited) 
10 Spruce St., NEW YORK. 
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St.Paul News 


Tue News, now in its seventh year of 
steady growth and improvement, is the 
leading evening paper in the thriving 
metropolis of the great Northwest. It 
is read to a greater extent in the home 
circles than any paper published in the 
twin cities. 


The demands made upon its columns have 
recently necessitated its enlargement 
from four to eight pages, in which 
shape, with a bona-fide daily circula- 
tion of 12,000 copies, its effectiveness 
as an advertising medium is beyond 
question. 


S. l ECKWITH sencien Abonaevanne, 


B 
509 THE ROOKERY Chicago, "48 TRIBUNE BUILDING New York. 
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Public 
; Opinion 
is the Lever (using as 
a Fulcrum keen edi- 
torial ability and bus- 
Oe iness push) that has 
i lifted the 


Cleveland Wo rl d 


(A People-will-have-it paper) 






i’ the front rank of journalism, and @ @ 
to-day it boasts of, claims and @@® 
furnishes proof that it has the largest @j@) 
bona-fide circulation of any paper pub- @ 
lished in Cleveland. . 

In its local field the Wor.v is & 
known as the great news gatherer ie) 
and news dispenser. The WokLbD is 
not hedged about with an ancient, 
wey back-number management, 

ut sweeps on unchallenged and with- 
out arival. It is a valuable advertis- 
ing medium. 
[rk THE WORLD : 


n Cleveland. 
UT OF THE WorRLD: 
ut of Cleveland. 









Oe 
Daily, 36,037 
Sunday, 22,504 


Total week, 238,726 
S. C. BECKWITH, ane, 


509 ‘‘ The Rookery,’’ CHICAGO. 48 Tribune Building, NEW YORK. 
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Awewinel These are thcy: 
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r in 
’ Newspapers 
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of 
Known 
Circulation 


Omaha, 
Bee, D., S. & W. 


Boston, 
Post, D. & W, 


Chicago, 


Times, D., S. & W. 


San Francisco, 
Report, D. & W. 


Seattle, 


Post-Intelligencer, D., S. & W. 


St. Paul, 


Pioneer-—Press, D., S. & W. 
Rochester, 


Means ‘Business 
Success. 
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Saturday Globe, 


Utica—Weekly. 


Three Telegrams, 
Albany—Weekly. 
Elmira—Weekly. 
Harrisburg—Weekly. 


Penna. Grit, 





Old Established. 
All with a 


KNOWN CIRCULATION. 


A. FRANK RICHARDSON, 
Tribune Building, New York. 











Democrat and Chronicle, D. & W. 


Williamsport—Weekly. 


Good Family Home Papers. 


Chamber of Commerce, Chicago, 








